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Executive Summary

This document provides the Dissemination, Exploitation and Communication (DEC) plan of VALERECO.
Building upon the initial strategy outlined in tl@rant Agreemen{GA) this plan details how the
project will effectively communicattihe benefits of ecosystem services provided by legumes.

The underlying principles of the DEC strategy are presented, followed by a thorough description of the
actions and tools that will beisedto effectively share information within the consortium and to
transfer project knowledge and results to the targeted stakeholders over the four years of the project
lifespan and at least four years beyond its completion.

The key performance indicators (KPIs) that will be used to measure the performance of the DEC plan
are clearly defined, along with the planning and reporting procedures all partners will need to apply.

An exploitation strategy describing the exploitable assets, the Intellectual Property Rights (IPR)
management tools and the sustainability approach will be briefly described. This is the first iteration

of the DEC plan which will be updated onM#2 NBFf SO0 (GKS LINRB2SOiQa I+ ROl
LX FyQa AYLX SYSyGlFidAazyo
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1 Introduction

1.1 Project Summary

VALEREC&ms topromote the adoption and understandingf the value of legume crops towards
transition to sustainable, productive, climateeutral, environmendfriendly, and resilient farming
systemsMoreover, he project aims to quantify and enhance the environmental and economic value
of EcosystemServices(ES)provided by4 minor orunderutilisedand 8 major legume cropsseeking

to encourage diversification of farming practices throughout theopean Union and Associated
Countries Theaforementioned are willing toontribute to healthier and sustainable diets and climate
change resilience.

Theidentification will be achieved through (1) a thorough analysfishe ecosysterrservices legacy
and (2) the investigation of gateways for penetration of legumes and their associated ES to the new
CAP.

Thevalorisationwill be implemented through the establishment of nine Living Labs (Eigsjre 1}o
conduct: (1) behavioural design strategies to promote the adoption of legumes in production and
consumption, (2) osstation participatory trials to assess the performance of major and minor
underutilised legume crops in diversified farming systemgsp(@gmonstrate and careate technical
economically and environmentally assessed solutions for legumes inclusion in cropping systems.

® LIVING LABS

< INTIA

SERBIA

Figurel. Living Labs of VALERECO.
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Thequantification of the providedEcosystem Servicesll be occured through thedevelopment of
indicators which will bebased on the results of the estation trialsand the demonstration events of
the Living LabsThese indicatorsvill further supportthe creation of the Decision Support System
models.The quantificationof ecosystem servicdbrough the indicatorsvill alsobe assessed through
a costbenefit analysis and a Life Cycle Assessment (LCA).

Thedisseminationwill berealisedthrough (1) the development of a Digital Legume Information Hub
(DLIH) to upscale andaximisell KS dzLJi I {S 2F ! [ 9w9/ hQa NBadzZ Gaz
Support System (DSS) to support the decisi@king of farmers and advisors for legumes adoption,

and (3) the generation of capacity building material made available to the public thesuBlearning

Platform.

\4

#1 #2 #3

IDENTIFICATION VALORISATION QUANTIFICATION
«Existing data & legacy *Experimentation trials * Indicators from «Demonstrationsin Lis
«Identification of ES *Co-creation LLs experimentation trials «Final version of DLIH
+CAP penetration gateways *DLIH release +Demonstrations in LLs +Final version of the DSS
+Legumes perception by *E-learning platform release +Maodels for the DSS +Final version of the E-

stakeholders +Capacity building activities *Capacity building activities learning platform
+Stakeholder engagement *Behavioural Design +Cost-benefit analysis +Policy recommendations

+LLs establishment Framework + Life Cycle Assessments

Figure2. VALERECO's phases to identify, valorise, quaanidydemonstrate legumEg Shenefits.

1.2 VALERECO Consortium

The consortium consists of 14 partners and 1 associated partner, from 8 member states and 3
associated countries. The consortium is spread mainly over two geographical regions to ensure
interactivity, communication, and feasibility of the proposed framekgoto address common
challenges in different crops and farming systems under different Europeangiedatic conditions:
Central/Northern Europe (Netherlands, Lithuania, Germany, France, Serbia) and Southern Europe
(Portugal, Spain, Italy, Greece, Nortladédonia)Figure 3)

More specificallyto materialiseits concept, VALERECO will bring togetitganisation€oming from:

M T dzy A @SANBEC, WNAFS BNIPI, SSSA, WR, LUH) with significant research capacity in legumes,
weed science, agriculture, digital agenda, impact assessment and policy design

M o NXaS| NYBRB, FYCNS,ANITH)I VBt significant research capacity in legumes, weed
science, precision agriculture, organic production, beharndb research, social sciences and
humanities, economics andarketing and policy design

M ™ | Rathansatidl®DELPHY) witkixperiencen agrifood related sectors providing services,
consulting, transfer of knowledge, technologiasd innovation

1 non-profit organisation(RFIFto engage endisers in cecreation, behaviaral research and build
capacity
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M H T I oigerssalBng(ARL, AGFT) with wide engser networks (farmers, SMES, consumers)
related toagri-food and digital agriculture

1 independent development organizatio(HELVETAS) to build capacity in Ukraine, Moldaowé
Serbia

The selection of thepartners was strictly based on criteria of experience, expertise and
complementarities, and specific roles and responsibilities were appointed accordihg td- NIi y S NA Q
capability andcapacity. Their complementary profiles guarantee the achievement of the ambitious
project objectives, while theiexperience from past andngoingprojectsprovestheir capacity and

ability to access and exploit all the necessafyastructure for the implementation of the project.
Expertise in legumescosystem services, agricultural scienaes,well as smart farming, ecology,
biology, social sciences, LCA and marketing are covered by corresppadingrs, following the
interdisciplinary approach. It should be mentioned that VALERECO relationships sonwewf the

partners of this consortium already eximcause opast and ongoing successful collaborations, which
isSELISOGSR (2 0S8 @I t dzl ot Sprojee. Miditiondjlydzéosdrtiudn Badiméls) & G | NJ
ensure their internabender equality issue in all aspects of research and innovation, whécialisd

up in the consortium All the partners have previous proven experience from their participation in
numerousEUand National fundedprojects.

AgriFood
Lithuania

2 B Ll
Dc—jl?ahy

INSBSB i (s

|2°9u

UNIVERSIDADE D
COIMBRA

O AgFutusa

IO ANENZTINO AN
NG RV O A8

PORTUGA ’
g & ITALY

s
'UNIVERSITA DI PISA

B
@ SantAnna (g

roreﬂ'ame
< .food

UNIVERSITA
DEGL] STUDI
FIRENZE

EREECE s

Z INTIA

Figure3. Map with the partners spanning through the two climatic regions of Europe.

1.3 Deliverable Overview and Report Structure

This report is the first version of the Deliverabl@D6.1 ¢ Dissemination exploitation and
communication plan andeportst R S @ Sride thdStaskdT6.1¢ Dissemination, exploitation and
O2YYdzy A Ol fitt gixthhdork gagkage of the projeaEcosystem engagement, capacity
building & sustainabilit® Ehis deliverable aims to create dearpathway to communicate VALERECO
and its resultsfocusing on maximising its impact during the project and after its complefitese
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goalsthrough this report ardeing transformed into detailed implementation plan with wetlefined
goals serving as a reference point for the pagrsto consult when implementindEC activities
related to the project.The first version of this deliverable will be submitted\@6, and its second
version will contairthe dissemination and communicatiadions taken and thé results.

Tablel. Adherence to VALERECO GA Deliverables & Tasks descriptions.

DELIVERABIHRUCTURE

Component Component
Title Outline

VALERECO
Introduction

Chapter Description

Introduction to VALERECO and its

Chapter 1 objectives.

DEC Methodology
and Approach

Chapter 2 Description of the DI_EmethodoIogy
approach and time plan.
Description of the dissemination

Dissemination Chapter 3 measuresand tools, including the

D6.1¢ ctivities assigned activities to each partner
Dissemination, o S

epr0|tat|9n a_md Communication Description of the:ommunlc_atlon
communication Activities Chapter 4 measures and tools, including the
plan and report assigned activities to each partner
(version 1) Exoloitation Description of theexploitation actions

plora Chapter 5 and IP strategy, along with KERs anc
Activities ' -
sustainability plan.

Conclusions Chapter 6 Theconclusions of this deliverable.

Include logos, coverprand identity
Annexes book, proposed merchandisproject
templates and other prepard materials.

2 DEC Methodology and Approach

Building a comprehensive DEC plan is essential for maximising and sustaining the impact of the project
08 2dzift AyAy3 | OftSIFENIFOGA2Y NRBFRYI LI F2NJ LJ NIy SN&
activities, engagingtakeholdersand target groups, and affecting society in policies level.

2.1 DEC Methodology

£+ [ w9/ hQa 59/ Lty 2dz2ifAySa GKS YSIadaNBa (2 &dz0
O2YYdzy AOF 1S (GKS LINE 2 S O iacai antNBudticziniieh approadivill ensure2 LJG SR
0KS STFSOUAGSySaa 2F (GKS LINRP2SOUQa RAA&ASYAYIl GAZ2
project to all identified target groups. Moreover, the robust exploitation stratagly supportand

YIFEAYAAS (GKS @l tdzS 2F GKS (1Sé& SELX 2AGFo0f S NB&dzZ

valereco.eu 13


https://www.optifish.eu/

Cw
VALERECO D6.1¢ Dissemination, exploitation & communicatighan,and report

engagement via the Behavioural Design framework, the Digital Legume Information Hub (DLIH), the
Decision Support System (DSS), and theaking platform.

The DEC plan considers and adheres to the General Data Protection Regulation (GDPR) and promotes
DSYRSNJ 9ljdzl t AGé oD9U0X NBFESOGAY3I ! [9w9/ hQa O2Y
VALERECO DEC plan will be delivered in month 6 (M6) and updateshth 42 (M42). The first

version of the DEC plan wilinction asa blueprint for the partners to guide their contribution in
disseminatingexploitingl Y R 02 YYdzy AOF GAy3a GKS LINRP2SO0GQa NIBA&dzt
will include updates 0 DEC actions during the project, assessing the achievement of the goals set in

its first version.

2.2 VALERECDEC Time plan

VALERECO aims to enhance crops sustainability through the exploitation of legume ecosystem
services.This will be achieved through the identification, valorisation and dissemination of the
ecosystem services legumes offer. The implementation of the DEC plan consists of fourvgtiases
specific actions

Reach & Communication Bluepri MO03 ¢ M48

Thefirst phase spanning from M3 to M48, includes blueprirafting on the ways tc
identify and reach the target audience and define the ways to efficiently communica
project. To identify the target groups and stakeholders, partners will map the stakeh
of the VALERECO ecosystem. Following this, thiteessages for each target group \
0SS RS@OSt21LISR (G2 YFLEAYA&AS Sy3alr3asSySyido
communication will be developed alongside the selected communication channels fc
target group.

Raise awareness #teract MO01 ¢ M48

Thesecond phasef the DEC activitidecuses on the interaction with the target grou
and stakeholder$o raise awareness and increase interactibhese interactions wille

achieved through the developed channels (i.e. social media, newsletter, we
publications, conferences) K NP dz3 K 2 dzii i K SMokSbhBr2h8s8 interactiohs
will be based on a benefits and resources map for stakeholdsesupportingthem and
the broader ecosystemith Open Access ttm

Added value for stakeholders M16 ¢ M48

Thethird phaseischaracterisedby the added valueffered tostakeholdersSpanning fromr
amMc OAff (KS L¥EReBARE S AIEbeedetitidiibnbtieArdledsE of the
Digital Legume Information Hub and theleBrning platform Alongside jointand
demonstration events, trainings and muatitor knowledgdransfer workshopsthe
generated interest will be based on the capacity building of the stakeholders.

valereco.eu 14


https://www.optifish.eu/

Cw
VALERECO D6.1 ¢ Dissemination, exploitation & communicatipfan,and report

Engage for sustainability MO6 ¢ 4 yearsbeyondcompletion

Thefourth phaseof the project'simpact strategy focuses on the sustainability and
long-term utilisation of the Key Exploitable Results (KBRs)his endan exploitation
strategy will be developed to suppdtte postproject functionality and the continuot
expansion bthe ecosystem. The expansiortambination witithe engagement in annu
flagship actions and synergies will @ehancedby + ! [ 9 w igital(peesence ant
activity.

Theimplementation of thefour phases & ! [ 9 w9 / h@l&inclade dpecifidactivifies and
measures to maximise impact. These activities are summainseae followingfigure.

Phase 1
\‘\ Reach & Communication Blueprint
’ o Identify target groups
o Implement Multi-Actor approach

S o Ecosystem building & synergies
Phase 2 (@)
Raise Awareness & Interact \D _

o Dissemination strategy and measures

N
. Phase 3

o Communication strategy and measures é) é‘)
— Added Value for Stakeholders

o Planning, monitoring and reporting procedures

o Exploitation strategy and measures

Phase 4 @ o Sustainability plan and strategy

Engage for Sustainability

o Business modelling
o Go-To-Market strategy (GTM)

o Intellectual Property management strategy

Figured. Activities roadmajor the DEC plan implementation.

2.3 Target GroupsKeymessagesand Channels

VALERECO halseadyidentified and structured key messages tailored to maximise engagement of all
groups after analysing demographics of visitans the website and social media channels (where
possible).Moreover, each target group will be reached through different channels for the same
reason. In detail, target groups, key messages and channels are described in the table below.
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Farmers &
Agricultural
Advisers
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Table2. Target groups and key messages of VALERECO.

Target groups

i Conventional & organic
farmers

i Farmer cooperatives ani
Associations

9 Crop rotation farms
Farmer advisers &
consultants

Key Messages

GOELX 2A0G (K
of legume crop rotation.
Gain the knowledge to
start benefiting from crop
diversification and
consumer interest in you
LINR RdzO i A £

Channels

9 Workshops & Trainings
i Publications

i VALEREO&Ebsite

9 Newsletter

I Social media

i Elearning platform

9 Joint events

AgriFood
Industry

i Traders & trade unions

I SMEs & startips

AgTech & FoodTech
providers

i Food processors

i Packagers

I Distributors

I Retailers

9 AgriFoodrelated NGOs

. SYySTA il TN
value chain, getting direc
input for actor demand.
Stay up to date on the
latest evolutions in the
market, supported by

NBE &SI NOK

9 Workshops

9 Publications

1 VALEREG@EDbsite
9 Newsletter

1 Social media

9 Joint events

Scientific &
Research
Organisations

i Research Institutes

Universities

9 Scientific Journals

9 Agroecology Living Labs

I Research infrastructures

I Think Tanks

I Health & Nutrition
professionals

G/ FLIAGETE AZ
knowledge produced
within the project to

promote the growth of
sustainable farming
systems. Drive research
and guide producers anc
consumers towards
climate resilient practices
FYR KIFo6Al

9 Workshops

9 Publications

9 VAELRECO website
9 Newsletter

1 Social media

9 VALERECO Knowledge ba
I Elearning platform
9 Joint events

1t N22S0iQa yS

Policymakers
& Regulators

i Local, regional &
national authorities

9 Crop & soil organisation:

TEC DGs

9 Units & regulatory
agencies

T EU &international
organisations

awSRSaA3ay 1
governancdrameworks
to support the adoption
of leguminous crop
rotation, helping farmers
and consumers shift
towards protein
adzF¥AOAS)

9 Workshops

9 Publications

1 VAELRECO website
9 Newsletter

I Social media

9 VALERECO Knowledge ba
I Elearning platform
9 Joint events

General
public

valereco.eu

1t N22S0iQa yS
G{ dzLJLI2 NI G K
1 Communities and plant protein, with in 1 Workshops
citizens depthinformation to 1 Publications
 Consumers and their upgrade your diet with 1 VAELRECO website
associations nutrient-dense alternative
1 Gastronomy sources. Influence food T Newsletter
professionals & systems to adopt pro 1 Social media
communities environmental impactful { Elearning platform
LINF OUAOS
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2.4 VALERECDEC Objectives & KPIs

The main objectiveof £+ ! [ 9 w9 / lar@ the ashdeement othe desired visibility though the
dissemination and communication activitiemnd the fabrication of a vibrant muHlactor ecosystem
addressing all target groupdentified. To this endVALERECO will follow a hybrid approach combining
digital and physicgiromotional materialstools,and channels.

2.4.1 DEC objectives

Emphasizing on the DEC objectives, this seatigiines those thatRNA @S +! [ 9w9/ hQa S
dissemination, communication, and exploitatbn Sy adzZNAy 3 G KIF G GKS LINR 2SOl
are shared widely.

Dissemination Objectives

The disseminatiostrategy aims teeffectively reach stakeholders to ensure maximum adoption and
the most advatageousutilisation of the research outcomes.

1 Engage stakeholders
Reach out andemploy a critical mass of stakeholders to maximisegagementwith
VALEREG#nploying targeted key messages

i Diffuse knowledge
Disseminate scientific and technical knowledge produced within the projeugh
£ 1 [ 9 w9-ledrnihg pla®form

i Utilize feedback
Collect feedback frorstakeholdersand potential usero ensure the alignmentf the created
knowledge and tools with the uselseeds

i Integrate activities
Align and integratalisseminationand communication activitiesvith exploitation efforts to
ensurethe reusability and sustainability d¢iie results

1 Promote synergies
Foster synergiewith other projects, policy, and communication initiatives, leveraging
common networks and channels

Communication Objectives

Communication strategy aims taise awareness arehgagethe general public with aetof planned
actionsaccessible to both internal and externstkeholders and the media. This communication
strategy will include:

1 Content marketing and community building
Pairfocused content marketing with communityilding strategies

i1 Raising awareness
Raise awareness and facilitate information exchange on-dat&n, sustainabilitoriented
technological solutions and agroecological methods

i1 Encouraging acceptability
Promote the acceptability of these innovations by farmeagyricultural advisors, and
policymakers

i Reflecting inclusivity
Ensure gender equality andclusiveness in the approach, tools and channels used.
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Exploitation Objectives

The exploitatiorstrategy aims tadentify the innovation potential and added valuetoe LINE 2 SO0 Q&
results promoting scalability and replication for fe#aching adoption. The exploitation strategy will:

i Create feasible paths
Develop practical pathways to deliver project resultstakeholdersn their use of reuse.

i Define Key Exploitable Results (KERS)
Elaborate upon and define new KERs to expedite development@mdhercialisatiorwhen
possible.

2.4.2 Key Performance Indicators (KPIs)

To measure the progress and effectiveness of DEC efforts, a series of Key Performance I(iiRia)ors
havebeenidentified and clearly definedlrhese KPkre presentedn titlesin the following tablsand
analysed in detail in Sections 3 and 4.

Table3. Dissemination KPIs

DisseminationKPIs

D1.1- Peerreviewed operaccess journals

D1.2¢ Participation inScientific Conferences
D2.1- Technical Publications/articles

D2- Technical Publications D2.2- BlogContributions

D2.3- Inventories/Guides

D3.1- Policy Briefs (Recommendations)

D3.2- Policy recommendation Workshops (online)
D3.3- Policy support Parliamentary session

D3.4- Position papers validated througitientific publications
D4.1- Training Sessions

D4.2- Knowledge transfer workshops

D4.3- Joint events with EU projects & initiatives
D4.4- Demo advities

D5.1- Booths in Exhibitions & Fairs

D5.2- Community outreach presentations

D5.3- Organisation of joint activities/data sharing with EU/national
projects/initiatives

D1 - Scientific Publications

D3- Policy Contribution

D4 - Capacity Building

D5- Ecosystem Building

Table4. Communication KPIs.

CommunicationKPlIs

C1.1- Visualldentity

C1.2- Motto
C1.3-Brochures

Cl.4-. NP O KiduisBtiarQ
C1.5- Banners

C1.6- Banners translations
C2.1- Website

C2.2- Blog Posts

C1- Branding development

C2- Website
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C3.1- Social Media Channels

C3- Digital media .
g C3.2- Project Hashtags

C4- Topicvaried newsletters C4.1- e-newsletter

Cb5.1- Press Release
C5.2- Magazine Articles
C5- Multiplier campaigns C5.3- Videos
C5.4- Podcast
C5.5- Publications on online Platforms

2.5 Multi-Actor Approach methodology

VALERECO willild onthe Multi-actor Approach (MAAD engageactorsfrom different domainsand

backgrounds MAAis a bottomup approach othe interactive innovation modelproposedby the

LIAISON H2020 projéctrhis approachwill engageactors and stakeholders to ameate knowledge

and solutiondocusing on specific needs and challengé® approachwill ensureboth the demand
driveninnovation and thevidespread dissemination of the outcomesdaptingthe LIN2 2 SOG Qa | O |
to different scenarios (Figure .Shdhering to these principles/ALEREC®ans to use multi-actor
approachtools for each different scenario To implement these scenarios, VALERECO will utilise
different toolsfor each one of them

VALERECO MULTI-ACTORAPPROACH

#1ENGAGE 7 #6 EVALUATE
and incentivise stakeholders by establishing J the chosen actionsand suggest
and democratizing the project activities more/alternative potential actions

#2 EXAMINE - “YA #5PLAN
L ] multi-actor tasks and allocate
existing knowledge v
resources

#3 CREATE #4 ADDRESS
new ideas and knowledge ® challenges, problem solving,
including co-design processes troubleshooting

Figure5. Multi-actor approachbased on key scenarios.

3 Impact Assessment and Evaluation Tadl$AISONORIZON2026roject (https:/liaison2020.eu/wp
content/uploads/2021/09/LIAISCGKHssessmenT ools.pdjf
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SCENARI&1: ENGAGE

Interest ¢ Influence Matrix

To engage and incentivise stakeholders, VALERECO will utiliseeitest ¢ Influence Matrix Tool.
Thistool will be usedto identify the actors that influencepositively the innovation process and those
that negatively affect i{Figure 6)Moreover, itwill be used to monitor theirrole and help to adapt
the engagemenstrategy.

High Power - Low Interest High Power - High Interest

Meet their needs Key Player
Keep satisfied Engage closely

Low Power - Low Interest Low Power - High Interest

Least important Show consideration
Minimal effort Keep informed

Influence — Power of Stakeholders

Interest of Stakeholders

Figure6. Stakeholders influenceinterest matric as adopted from the LIAISON handbook.

SCENARIG2: EXAMINE
Journey Mapping

Journey mappingiill beused toassesshe experienceand knowledgeained bystakeholderavithin
VALERECAQ will also baused toidentify theirimpactsandtheir subjectiveevaluations of the project.
The tool will assess the extent to which the stakehofdér SELISNA Sy 0Sa Y (0K
envisaged and inteded, pinpointing particular events and experiences.

SCENARI@3: Createnew ideas and knowledge including etesign processes
Ground rules: Identification of opportunities and challenges ajreementbased cooperation

Themain purpose of this tool will béne establishment of the grourndiles for how multiactor groups
will cooperate with eternal actorg.o this end, it will be used to asseslturaland othernorms held

g Al

by different actorsThetoolK I & (G KS LR GSYyGAlf (2 6S dzaASR 024K Rdz

and in the interactive innovation proces3.he tool will be used during the project implementation
whenever new knowledge is required from the outside.

SCENARI@4: Address challenges, pldem-solving, and troubleshooting
Theory of Inventive ProblerSolving(TRIZ)

Thetool will be usedo assesshe way actorexamine challenges amapportunities in the interactive
innovation process ahhelp them look at challenges and opportunities from new perspectives.
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Moreover, TRIZ wifacilitate the engagement of the actors in new forms of external knowledge to
fuel interactive innovation.

SCENARIE5: Plan multiactor tasks and allocate resources
Tool: WHAT, WHO, WHY, WHERE, WHEN & HOW

Thetool will be used tglan multiactor tasksin advance by identifying which actasd stakeholders

will be involved (WHO), the tasks they will be involved i), the reason they want to be involved

in these tasks (WHyand the logistics & approach of the tasks (WHERE, WHEN & HGWY).the

tool will ensure that the time of partners and stakeholdersisdsl SR I YR GAf f YAYAYAA
fatigue and repetition of tasks.

SCENARI@6: Evaluate the cheen actions and suggest more and/or alternative actions
Tool: Causes and Effects: Building hypothesgsinking actions to results

TheCauses and Effects towill help internalise new forms of knowledge and ideas that have been
created throughbrainstorming. The purpose of this tool is to help with generating hypotbss
regarding the cause of effectd actions leading to actions and subsequently to results. It will also
allow participants tocontinuously reflect and evaluate the decisioraking process regarding the
choice of project actions, revising and adapting their plans.

2.6 Planning reporting, and monitoring procedures

Planning,reporting, and monitoring procedures are crucial for the welbanisedand efficient
communication of the project and its outcomes. VALERECO's planepayting, and monitoring
procedureswill utilise theKey Performance Indicators (KPIs) set during the Grant Agreement drafting
phase. These KPIs are dissemination and communication actions, audience size, and others, focusing
on engaging the stakeholders. Thcedures are depicted in the followirggaphic.

Planning
- Started from the proposal stage
- Ongoing through the project
implementation

Monitoring

> .
Continuous procedure by RFF

Reporting

All partners keep an up-to-date
overviews of project’s outreach
activities

Setting KPIs
Distributed among all partners
based on their expertise and

staff effort on WP6 .
Executing

Collaborative execution by all
partners

Figure7. Planning, reporting and monitoring procedures overview.

2.6.1 Planning procedure

To ensure thgorompt planning of dissemination and communicationigities, a planning form has
been developedTheplanning fom dedicated to echpartner is divided into three maigategories
the Evens planning, theJoint activitiesmappingand the Publicatiors planning Partnerswill be
expected to update the form frequently, providing enough tifoethe necessary steps to be taken.
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The form is a livepreadshegtavailable though(i K S LINE 2 S O (i @nri ackdédibNi@rRall F 2 f RS N.
partners The form contains instructions on its first sheet for assisting partnersitsittse. Moreover,
it has explanatory notes for each colupwhich are visibléy letting the mouse over these cells.

Instructions

The first spreadsheet of the monitoring form is dedicatednforming usersabout purpose of itand
containsbasicinstructions on how to usand fill it

Instructions

1. This sheet has been designed in order to collect the information needed for updating
and implementing the DEC plan.

2. Each partner has a dedicated sheet with three tables:

a. VALERECO Event Planning
- Events that are already in your organization's calendar
- Relevent local, regional and/or national events

b. VALERECO Joint Activities

- Projects that you are currently involved in

- Working groups, networks, alliances that your organization is involved in
- Other potential synergy opportunities that you could foresee

c. VALERECO Publication Planning
- Peer reviewed journal publications, industry magazines, white papers, magazine articles
- Any other publication you have planned

3. Please fill-in all the cells that have been included in the tables with the relevant
information by following the notes you will find in each cell. Please add additional rows as
needed.

Please note that relevant events include all of those that could provide an opportunity to

connect with VALERECO stakeholders and may include thematic areas such as:
smart/precision agriculture, soil healt, carbon farming, new production models etc.

Figure8. Instructions of VALERECO's planning form.

Event Planning

The section of events plannimgll servethe collection of necessary information such aslaene and
GKS GellsS 2F GKS S a¢lications & datDitBey/sdaR dhe tagydtiFoapdA y 1 =
the potential involvement of VALERE@®his event.

1. VALERECO Event Planning
Potential

# Name and Type of event Event link (if applicable) Date(s) / Location(s) Target groups VALERECO
involvement

Figure9. Event planning section of VALERECO's planning form.
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Joint Activities mapping

The sectioron joint activities mappingvill serveasthe collection of necessary informatidor the
prompt planning of actionsThe collected informationvill be the types of initiatives that willbe
employed in these activitiethe name of the initiative, its websités leader, the focuarea,and the
potential for joint activities.

2. VALERECO Joint Activities mapping

Potential joint
activities

Type of Initiative Full name Website Initiative Leader Focus area

FigurelO. Joint activities mapping of VALERECO's planning form.

Publications Planning

The sectioron publications planningvill serveasthe collection ofnecessary information about the
planning of scientific articles. As mentionedHFigurel2 of paragraph3.2.1.1, partnerswill have to
follow a specific procedure to avoid any conflgth the consortium. This formwill facilitate the
collection of crucial information for thelanning of publications. The collected informatiwill bethe
type of publication, the publish& website, and the estimated submission date.

3. VALERECO Publication Planning

Type of publication Publication website Estimated submission date

Figurell. Publication planning section of VALERECOQO's planning form.

2.6.2 Reporting & Monitoring procedures

The reporting and monitoring procedures of VALEREG®IB lj dzA NB G KS Lkpbdding SNBE Q T
of their dissemination and communication activitid® this end, aeporting toolwasdeveloped to

facilitate theprocedure for partners anslerveas a monitoring tool for WP leadék monthly reminder

to fill in the form will be sent by WP6 leader to all partners

The tool isdesigneds A i K akg@ei$eNck Qits main focus Consisting of set of spreadshesd, it
contains an Instructionsheet, a sheet with clarifications foeach KPltwo monitoring shees
dedicated to each period arall partnersrespectively, and5 reporting sheets, one for each partner.
In detail, thesheets,and their role:

Instructions

The Instructions sheet contains basic information about the t®oich as its structure, brief
instructionson the reporting sheets, and important notes oommunication activities on social media
andon proofing materials of the activities
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This sheetwill serve as the monitoring tool for thetimely achievement ofdissemination and

communication activities. Mill gatherA Y F2 NX I G A2y FTNRY

I £ Will reépétt3he LI NIy S

exact status of each KPI, offering a comprehensive overvi¢heafurrent status.

This sheetwill serveas the monitoring tool for theachievement of each partner. Will gather
AYVF2NXYIEFGA2Y FNRBY Wil offer ddonielye SsNér€vievia ok tBeStatds for efdh one

of them.

These sheetwill serve as the reporting forms, where paners fill in their dissemination and
communication activities and achievemenEach sheet contains 13 columirs detail:

Table5. Description of partners' sheet fields.

Column FieldType

Project Month Drop-down menu

Function

Dropdown menu to selecthe month thatthe event/activity

took place

Calendar (which open with double click on the cell) to seleet

Event/Action Date Calendar actual date of the event/activity. The first one in case that 1
eventactivity lasted longer than one day.

KPI Dropdown menu Dropdowh. menu to select he KPR acategory of the
event/activity

i Autofill field Field providing informatiomo usersabout next steps.

Title/Description Text field Field to fill in theitle or abrief description of the event/activity

Link Hyperlink Field to fill in the kperlink of the evenfactivity.

Promo material

uploaded Drop-down menu

The header contains a hyperlink where partners can upl
their validation means The fieldcontains Yes/No dropdowi
menu to indicate if any materials have been uploaded.

Report status Autofill field

Field providingstatus of each entry.

Targetaudience Text field

Field wherepartners report the type of stakeholders engag

in each event/activity.

No. of stakeholders Text field

Number of stakholders engaged in each event/activity.

Joint action Drop-down menu

The field contains Yes/Ndropdown menu to indicate if the

activity was a joint one.

If yes, with whom? Text field

Field where partners fill in the projects thgbined the

activity/event.

Notes Text field

Field where partners can fill in other information regarding ez

event/activity.

a2NBE20SNE S| OK

LI NIy SNR &

aKSSi

O 2 yThdsé tybées dre & dzY Y I

updated automaticallyy gatheringinformation from theentries of each partnefFigure 11)
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Dissemination & Communication KPIs Status
0

D1.1- Peer-reviewed open access journals C1.1- Visual Identity [FSH only]
D1.2 - Scientific Conferences C1.2 - Motto [FSH only]

C1.3- Brochures

C1.4- Brochures translation

D2.1 - Technical Publications/articles
D2.2 - Blog Contributions

D2.3 - Inventories/Guides CL1.5- Banners

C1.6 - Banners translations

C2.1 - Website [FSH only]

C2.2 - Blog Posts

C3.1- Social Media Channels (LinkedIn, Facebook
C3.2 - Project Hashtags [FSH only]

C4.1 - e-newsletter (Twice a year)

C5.1- Press Release

C5.2 - Magazine Articles

C5.3 - Videos (>1 for each LL and >1 for the project)
C5.4 - Podcast (10 episodes)

C5.5 - Publication on online Platforms

0
0
0
0
D3.1 - Policy Briefs (Recommendations) 0
D3.2 - Policy recommendation Workshops (online) 0
D3.3 - Policy support Parliamentary session 0
D3.4 - Position papers validated through scientific publications 0
D4.1 - Training Sessions 0
D4.2 - Knowledge transfer workshops 0
D4.3 - Joint events with EU projects & initiatives 0
D4.4 - Demo acts (2 per LL) 0
D5.1 - Booths in Exhibitions & Fairs 0
D5.2 - Community outreach presentations 0
D5.3 - Organisation of joint activities/data sharing with EU/natior 0

o|o|o|o|o|o|ofojo|o|o|o|o|o|o|o
o|o|o|o|o|o|o|ojo|o|o|o|o|o|o|o
o|o|o|o|o|olofolo|lo|o|o|o|o|o|o
o|o|o|o|o|o|lofojo|o|o|o|o|o|o|o
o|o|o|o|o|o|ofo|o|o|o|o|o|o|o|o
o|o|o|o|o|olofofo|lo|o|o|o|o|o|o
o|o|o|o|o|olofojo|o|o|o|o|o|o|o

Figurel2. Summary view of dissemination and communication KPIs status of each partner.

3 Dissemination Activities

+ ! [ 9 w adtiiti€sare forgedin suchawayto supportthe widespreaddissemination of scientific
resultsempoweiing Open Researclthe increasedknowledge ofthe AgriFood stakeholders, artide
creation of a highly skilled ecosystefirthese activitiesvill be tied to welldefinedKey Performance
Indicators (KPIghat are distributedduring the three reporting periods of the project and among the
Partnersyalorisingtheir expertise.
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3.1 Dissemination KPI®verview

The following Tablé andTable7 present the distribution of the KPper Reporting Period (RP) and per Partner, respectitdithe KPIs have been distributed
consideringhe DEC strategy

Table6. Distribution of dissemination KRdsr Reporting Period.

: . Reporting Period 1 Reporting Period2 Reporting Period3
Dissemination Measures Target [M1-M18] [M19-M36] [M37-M48]

D1 - Scientific D1.1- Peerreviewed operaccess journals >10 3 5 4
Publications D1.2¢ Participation in Sentific Conferences >15 2 9 5
_ D2.1- TechnicaPublications/articles >10 3 8 1
gfl;lgmga' D2.2- Blog Contributions >10 6 5 1
D2.3- Inventories/Guides >3 - 2 2

D3.1- Policy Briefs (Recommendations) >8 - - 9

D3- Policy D3.2- Policy recommendation Workshops (online) >2 - - 3
Contribution D3.3- Policy support Parliamentary session 1 - - 1
D3.4- Position papers validated through scientific publications >5 - 1 5

D4.1- Training Sessions >9 - 10 -

D4- Capacity D4.2- Knowledge transfer workshops >9 - 6 4
Building D4.3- Joint events with EU projects & initiatives >3 2 2 -
D4.4- Demo adities (2 per LL) 18 - 9 9

D5.1- Booths in Exhibitions & Fairs >3 2 3 1

D5-Ecosystem D5.2- Community outreach presentations >8 0 1 8
Building D5.3- Organisation of joint activities/data sharing with EU/nationz 4 - )

projects/initiatives
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Table7. Distribution ofdisseminatiorKPIgper partner.

U
=
> w
n _ —
l Z - > R
S18 3o > | 5 515|2|8|%
Dissemination Measures < i} a) =) L o 5 < o = 0
— AN ™ < © N~ — — — — —

D1- Scientific D1.1- Peel.ar.ewe'wec.j ope.PaCf:'ess journals  >10 4 1 - 2 - 2 1 = - = - 1 - 1 -

Publications  P1-2- Participation in Scientific >15 4 > 1 1 ) > > ) ) 1 > _ ) 1 i
Conferences

D2 Technical D2.1- TechnicaPublications/articles >10 2 = 1 1 1 - = 1 1 1 -

- Technica I

Publications D2.2- Blog Contributions >10 2 - - 1 1 1 - - 2 - 1 -
D2.3- Inventories/Guides >3 1 - - - - - - - - 1 - 2 - - -
D3.1- Policy Brief§Recommendations) >8 4 - - 1 - - - 1 1 - - 1 - - 1
D3.2- Policy recommendation Workshops

. ) >2 1 - - - - - 1 - - - - 1 - - -

D3- Policy (online)

Contribution  D3.3- Policy support Parliamentary sessic 1 - - - - - - - 1 - - - - - - -
D3.4— F’_osmon_ papers validatetthrough >5 > ) 1 1 ) ) 1 ) ) ) ) 1 ) ) i
scientific publications
D4.1- Training Sessions >9 1 - 1 - - 1 - 1 1 - 1

D4- Capacity D4.2- Kn.owledge tra.nsfer Work'shops >9 1 - - 1 1 - 2 - - 1 -

Building !:)4:3—'J0|nt events with EU projects & >3 5 ) ) ) 5 ) ) ) ) ) ) ) ) ) i
initiatives
D4.4- Demo activities (2 per LL) 18 2 - 2 2 - 2 - 2 2 - 2 2 - 2 -
D5.1- Booths in Exhibitions & Fairs >3 - - 1 - 3 - - - - 1 - - 1 - -

D5- D5.2- Community outreach presentations ~ >8 1 - 1 - 1 - 1 1 - 1 1 - 1 -

Ecosystem  pg 3. Organisation of joint activities/data

Building sharing with EU/national >10 3 1 1 1 2 - - - - - 1 1 - . -

projects/initiatives
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3.2 Dissemination Measures and Tool

The Dissemination measures of VALERECO refescientists and researchersregulators and
policymakers

3.2.1 Scientific Publications

Scientific publicationgvill be used todisseminate/VALERECO research outptiat specific target groups,
suchasresearchers and policymakerBe KPIs under this dissemination measthes/e been sein such
a wayasto utilise the well-established channels of scientiftonferences andpen-access scientific
journals.

Disseminatig research outputs througheer-reviewed journalsis a wellestablished and recognised
method among research and academic communitiglisingopen-access journals, VALEREQ®s to
maximise the uptake of these resulRartnersare expected topublish the scientific project's results in
peer-reviewed scientific publications in Open Access Journals and be available free of charge. Some
indicative journals areThe Crop Journal, Journal of Consumer Research, Field Crops Research Journal,
Nutrient Cycling in Agroecosystems, Biology and Fertility of SoilsS@wiey Journal, Journal of Soil
Science and Plant Nutritiohe distribution of the KPI during the Reporting periods and among the
Partners are presented in Table& 9, respectively

To prevent conflicts of interest between partners and inadvertent sharing of sensitive information,
partnerswillhaveli 2 T2t f2¢ G(KS GaOASYGATAO Lzt AOFiA2ya Lz
13 This procedure refers to peeeviewed articles intendetbr publishing in Opemccess journals.

Approval with
consortium

NO feedback
©

Conflict -
resolved? NO Rejection

WP6 Leader
circulates

Initiator notifies
WP6 leader
regarding

Conflict
identified?

publication

proposed
publication for Consortium
internal review reviewing process
within

consortium

Step 1 Step 2 Step 3 Step 4 Step 5 Step 6
At least 45 Within 5 Within 30 Possible
days prior days days after request for
to the the notice publication
publication delay up to

90 days

Figurel3. Scientific publicationsiternal procedure for consortium approval.

Moreover, to properly acknowledg the projectand its funding partnerswill have toacknowledge EU
support and display the European flag (emblem) and funding stateriiéet funding statemenuill also
have to include the disclaimer regarding the quality of information.
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Fundirg Disclaimer

Funded by the European Union. Views and opinions expressed are, however, those of the a
only and do not necessarily reflect those of the European Union or European Research E
Agency. Neither the European Union nor the granting authority lmarneld responsible for the

Cdzy RAy3 FT2NJ KA& NBaSIFNOK KIFIa 0SSy LINRBJAR

innovation programme VALERECO (Grant Agreement Number 101135472).

Scientific conferencewiill contribute both to the dissemination of scientific results atud creating
networksthat can in future utilised for synergies and strengtirgn2 ¥ +! [ 9 w9/ h QaitneS O2 a e a i
are expected to participate in scientific conferences presenting results of the VALERECO project through

oral or poster presentations. The distribution of the KBting the Reporting periods and among the

Partners are presented in the followifigbles8 & 9, respectively

Table8. Distribution ofscientific publications per Reporting Period.

Dissemination Measures Target RP1 RP2
D1-Scientific  D1.1- Peerreviewed operaccess journals >10 3 5 4
Publications D1.2- Participation inScientific Conferences ~ >15 2 9 5

Table9. Distribution of scientific publications per Partner.

6.IFVCNS

Tl al <
L a5
Zl 2| »
2 2| 9
- | <
| 4| =

Dissemination Measures

D1.1- Peerreviewed open

D1- Scientific access journals =Y ‘B K I B
Publications D1.2- Participation in Scientific 15 4 2 1.1 2 2 1 2 - 1
Conferences

3.2.2 Technical Publications

Technicapublications will be used to communicate efficiently the applied research, and scientific findings
derived from the project, targeting farmers, agricultural advisers and agrifood industry stakeholders. The
KPls under this dissemination measure have be¢inssuch a way as to be easily reached and adopted
by the targeted stakeholders.

Technical publications will be used to disseminate the research findings, methodologies, and insights of
the project, emphasising providing practical information and guidelines to professionals within the
AgriFood industry, farmers, and agricultural adsseThese publications can be published in books,
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inventories, technical reports, white papers, indusspecific journals, and websitdsdicative &kamples
of these publications are the ACT Alliance Position Paper on Food Security and Climate Change, the EIP
AGRI Practice Abstracts, and the European Environment Agency Publications.

Blog post contributionswill be based on partne@input to contribute to blog posts published on
VALEREGDA ¢ S0 & A ( SiltecAnkddmisishagedi oregearch findings, insights, and engaging
with stakeholders.

Inventories and guides are expected tontain material provided to stakeholders with additional
information for better understanding and replicating the key points of the project's results and outcomes.
These guides can include different protocols (e.g. cultivation methods, protocols for &\és,U
metagenomics sequencing protocols and analysis pipelines) or other similar types of information. These
guidescanbe uploaded on a publicly accessible inventory like Zenodo.

Tablel0. Distribution of technical publications Kipkr Reporting Period.

Dissemination Measures Target RP1 RP2 RP3
o I D2.1- Technical Publications/articles >10 3 8 1
D2- Technica N
Publications D2.2- Blog Contributions >10 6 5 1
D2.3- Inventories/Guides >3 - 2 2

Tablell. Distribution of technical publicationger Partner.

>
I
o
—
L
(@)
™

11.UNIFI
12.UNIPI
13.AGFT
14.SSSA

Dissemination Measures

D2.1-Technical

L : >0 2 1 1 11 - 11 - 1 1 1 1

D2-Technical  Publications/articles
Publications D2.2-Blog Contributions ~ >10 -1 21111 - - 2 -1
D2.3- Inventories/Guides >3 r - - - - - - -1 - 2 - -

3.2.3 Policy Contribution

Policy contributionactivitieswill be crafted in a way to highlight the efficienapd the environmental
benefits of leguminous crops to influence polityking and fostelinteractions between EU actors
towards longlasting impact.
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Policybriefs will be concise documents providing recommendations based on research findings, othe
project's key findings, insights, and policy implications, targeting the policymakese policy briefs will
be accessible to policymakers and otlaetors through the respective Deliverable report.

Policy recommendationwill be eventsengaging key stakeholders, such as policymakers, experts, and
project partners in discussions around the development of actionable policy recommendations based on
the project's findings.

Policy recommendations will be presented to the European Commission Headquarters, in a Parliamentary
session, to foster the development of adequate policies within the-sstemes (Pillar 1l Rural
Development Measures).

Position papersvill be documents presenting the project's stance or viewpoint on a specific issue or topic
supported by scientific research and evidence. These papers aim to influence policy makers & regulators.
They are published in peeeviewed journals, special issaellectionsandpolicy platforms.

Tablel2. Distribution of policy contribution KPIs per Reportitgyiod.

Dissemination Measures Target RP1 RP2 RP3
D3.1- Policy Briefs (Recommendations) >8 - - 9
_ D3._2— Policy recommendation Workshops 52 i i 3
D3- Policy (online)
Contribution  D3.3- Policy support Parliamentary session 1 - - 1
D3.4- Position papers validated through >5 ) 1 5

scientific publications

Tablel3. Distribution of policy contribution KPIs per Partner.

it
> —
L < | & >
< |5 x| 2| 2| W
Dissemination Measures 2|28 = | 2 =~
<|o| > | = | | w0
i ™ < (ce] (0] i —
D3.1- Policy Briefs (Recommendations  >8 4 - 1 - 1 1 1 1
\I?VB.Zk— I:]ollcy reci_ommendatlon 52 1 - i 1 - i 1 i
D3- Policy orkshops (online) .
Contribution D3.3_— Policy support Parliamentary 1 i i i i 1 - i i
session
D3.4- Position papervalidated >5 > 1 1 1 - i 1 i

through scientific publications
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Tablel4. Audience KPIs for policy recommendation online workshops.

Dissemination Measures & Outreach Audience

D3- Policy

Contribution D3.2- Policy recommendation Workshops (onlipgyrticipants >50

3.2.4 Capacity Building

Capacitybuildingactivities willbe designed in suchway to support the learning process at increase
of knowledge of key stakeholders and actors.

Trainingsessionswvill be designed to support the learning process and knowledge increase in key actors
(farmers, agricultural advisers, agrifood industry, general public). The trainings will assist in expanding
ecosystem services provision the utilisation of legumes in rotation schemd#e assigned partners will
organize these training sessions

Knowledgetransfer workshopswill be interactive sessions connecting producers with consumers and
different ecosystem players without intermediaries, facilitating direct communication and knowledge
exchange. Photogresentationsand other educatioal material can be used as means of verification.

Joint eventgoresee the participation and presentation of the outcomes AL ¥Z2RECIO events with other

EU projects. These eventaninvolve joint webinars, workshopspnferencesand othersimilarevents.

EU projectsthat VALERECO wjdlin forcesinclude those funded under topics HORIZ@QN62021-
FARM2FORB1-02 and HORIZOOL62022BIODIV02-02, ongoing projects such as Horizon 2020
projectsdLegValuéanddTRUEZ (1 KS GKSYF GA O y S i ¢madadher BY irftidtidey Sich ¢ NIy 2
4 GKS LI NIYSNEKALI 2y | ANRSO2t 2AdedidatgdRaskiukdsr Werk 3 & A 2 Y
Packagdd (WP YR ¢ &1 wmdp a{ &y S Ninéiage thd dblkkboratibrikvBtiNathedNE 2 S O
similar projects

Demo activitieswill run for two growing seasons (years 3 and 4) in the various leghased cropping
systems in six countries (Greece, 3x Italy, Portugal, Spain, Serbia, 2x Netherlands). One technical meeting
will be conducted annually péiiving LabL(), includingAgriFoodstakeholdergo facilitate the knowledge
exchange and crodsrtilization of the legume&cosystem ServiceR$.
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Tablel5. Distribution of demo activities KPIs per Reporting Period.

Dissemination Measures Target RP1 RP2 RP3
D4 D4.1- Training Sessions >9 - 10 -
c al-) acity D4.2- Knowledge transfer workshops >9 - 6 4
Building D#4.3-Joint events with EU projects & initiatives >3 2 2 -
D4.4- Demo adivities(2 per LL) 18 - 9 9

Tablel6. Distribution of demo activities KPIs per Partner.

|_
7)) - Ll
Z Cl o o & =
(>) Z| Z| O o w
L D2 < v T
Dissemination Measures = A N| M <| 0
(o] A | | |
D4.1- Training Sessions >9 111 -1 - 11 - 1 1 - 1 1
D4.2- Knowledge transfer 9 1 - 111 1 -1 2 - - 1 -1
D4- workshops

Capacity D4.3- Joint events with EU
Building  projects & initiatives
D4.4- Demo activities (2 per
LL)

>3 2 - - 2 - - - - - - e -

i’ 2 2 2 - 2 - 2 2 - 2 2 - 2 -

Tablel7. Audience KPIs for capacity building activities.

Dissemination Measures &utreachAudience

D4- Capacity D4.1- Training Sessioratendees >100
Building D4.2- Knowledge transfer workshopgmrticipants >350

3.2.5 Ecosystem Building

Ecosystem buildig activities aim to create a vibraptosystem that facilitates the knowledge exchange
and the promotion ofegume Ecosystem Services

VALERECO will participate in Industry fairs, exhibiteontstrade shows by promoting the proj&tesults
through visual content and printed material.

Community outreaclpresentations will disseminate project information, gather feedback, and foster
collaboration with local communities, stakeholders, and the general public. These presentations aim to
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raise awareness about the project, its objectives, activities, and potential impacts, as well as to promote
dialogue and participation.

Joint activitieswill include joint workshops, organization of conferences, working groups, training
sessions, or research collaborations aimed at addressing shared challenges or advancing common goals.
Moreover, datasharing protocols and agreements can be developed to facilitate the exchange of relevant
data and information between projects. Furthermore, training and capduitiding activities can be
provided to project teams and stakeholders involved in ettaring and collaboration efforts, including
workshops, webinars, or training sessions on data management, sharing protocols, and data analysis
technigues. Dissemination of the results can be done through reports, publications, presentations, or
other communication channels to maximize impact ansibiiity. An international conference will be
organized at the end of the project to bring together all relevant parties and ensure transnational
collaborations on agroecology after the project.

Tablel8. Distribution of ecosystem building KPIs per Reporting Period.

Dissemination Measures Target RP1 RP2
D5 D5.1- Booths in Exhibitions & Fairs >3 2 3 1
Ecosystem D5.2- Community outreach presentations >8 - 1

Building D5.3- Organisation of joint activities/data

sharing withEU/national projects/initiatives — 4 5 2

Tablel9. Distribution of ecosystem building KPIs per Partner.

n
5
DisseminationMeasures Target -
—J
D5.1- Booths in Exhibitions & Fairs >3 - -1 -3 - - -1 - -1 -
D5- D5.2- Community outreach >8 1 -1 - 1111 -11 -1

Ecosystem presentations

Building D5.3- Organisation of joint
activities/data sharing with EU >0 3 1 112 - - - - 11 - 1
national projectsnitiatives
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4 Communication Activities

VALERECO wibhnductvarious communication activities to effectively promote the adoption of legume
crops, enhance understanding of their value, and support the transition to more sustainable and resilient
farming systems. These activities will be part of a comprehensive cmication strategy aimed at
fostering public engagement, disseminating knowledge, and maximising overall impact.

As the leader of WP@geframefood (RFF) will maintain successful practices throughout the project to
ensure high visibility and support future synergies. Key communication practices include active social
media engagement and regular updateshe VALERECO website.

The website and social media platforms will continue to post news and updates, makingaogess
results such as deliverables, posters, and scientific papers readily available for stakeholders.

4.1 Communication KPI®verview

The specific Key Performance Indicators (KPIs) outlined in the project plan will be our guiding metrics.
VALERECO can continuously enhance its communication activities by monitoring these KPIs to ensure
maximum impact and outreach.

The communication KPIs have bakstributedacross relevant reporting periods in line with the project's
timeline and the DEC plan strategy. The plan will include:

i tailored communication messages and narratives,
i specific stakeholders to be targeted,
 communication and dissemination channels,

1 KPIs and monitoring mechanisms.
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Table20. Distribution of communication KPIs per Reporting Period

Reporting Period 1 Reporting Period 2 Reporting Period 3

[M1-M18] [M19-M36] [M37-M48]
C1.1¢ Visualldentity 1 1 - -
C1.2¢ Motto 1 1 = -
C1-Branding C1.3¢ Brochures X 0 1 1 1
development Cl4c. N2 OKdz2NBaQ NI 3010 10 10 10
C1.5¢ Banners X H 1 1 1
C1.6¢ Banners translations 10 10 10 10
C2- Website C2.1¢ Website 1 1 - -
C2.2¢ BlogPosts >30 18 11 6
C3- Digital media C3.1¢ SociaMedia Channels X n 4 - -
C3.2¢ ProjectHashtags 35 5 - -
S:\;v;% p;g:/sarled C4.1¢c e-newsletter 8 3 3 2
C5.1¢ PressRelease Xy 3 3 2
o C5.2¢ MagazineArticles 4 1 2 1
C5- Multiplier C5.3¢ Videos X & 1 9 10
campaigns
C5.4¢ Podcast >1 - 5 5
C5.5¢ Publicationsn online Platforms >4 - 2 2
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Table21. Distribution of communication KPIs per Partner.

%)
=
> (7)) _ L
% 5 < 4 <L o T ¢<f-; 2
S8 d ot g5t i 33 ¢ g Q
< @ a > e L 3 =22 2 3 3 35 2 5
— (qV] ™ < Lo © N~ o0] ()] — — — — — —
C1.1¢ Visual Identity 1 - - - - 1 - - - - - - - - - -
C1.2¢ Motto 1 - - - - 1 - - - - - - - - -
CZ Branding C1.3¢ Brochures X 0 - - - - 3 - - - - - - - -
development Cl4g. NP OKdzNBAQ (NI 10 - 3 3 3 3 3 3 - 3 3 - 3 3 - -
C1.5¢ Banners X H - - - - 3 - - - - - - - - - -
Cléc. ' YYSNEQ (NI y: 10 - 3 3 3 3 3 3 - 3 3 - 3 3 - -
, C2.1¢ Website 1 - - - - 1 - - - - - - - - - -

C2 Website
C2.2¢ Blog Posts >30 3 1 1 1 20 1 1 1 1 1 1 1 1 1 -
3 Digital medi C3.1¢ Social Media Channels X n - - - - 4 - - - - - - - - - -
'gital media C3.2¢ Project Hashtags 35 - - - - 5 - - - - - - - - - -
C4 Topicvaried C4.1¢ e-newsletter 8 - - - - 8 - - - - - - - - - -

newsletters
C5.1¢ Press Release Xy - - - - 8 - - - - - - - - - -
C5.2¢ Magazine Articles 4 - 1 - - 3 - - - - - - - - - -
CS Multiplier C5.3¢ Videos Xp 2 - 2 2 2 2 - 2 2 - 2 2 - 2 -
campaigns C5.4¢ Podcast >1 - - - - 10 - - - - - - - - - -
C5.5¢ Publication on online >4 ) ) ) ) 4 ) ) ) i ) i i i i i

Platforms
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Table22. Reached audience targets for communication actions.

Communication Measure& Audience

CZ% Branding development C13 ¢ Distributedprinted/digital promotional brochures >800

C2- Website C2.1¢ Websiteunique visitors XHNZnnn
C3.11 ¢ Social Medidotal audience xL,500

C3- Digital media C3.12 ¢ Social media total posts >150
C31.3 ¢ Social media total interactions >12,000
C4.1.1c e-newslettersubscribers >400

C4- Topicvaried newsletters
P C4.1.2 e-newsletter interactions >1,500
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4.2 Communication Measures and Tools

This section outlines the communication measures and tools that will be used to reach the target groups
for VALERECO. VALERECO will use a hybrid approach that combines traditional and digital tools, methods,
and channels to achieve a strong impact. The communication tools will be used to:

raise public awareness,

ensure that all stakeholders are alignadout project timelines, goals, and objectives, and that
they are informed, consulted, and involved throughout the project lifecycle,

foster collaboration among Project Partners by providing guidelines for sharing information,
coordinating tasks, and addressing conflicts, and

encourage reflection on effectiveness, identifying areas for improvement, and implementing
corrective actions to enhance project outcomes.

RFF is responsible for designing and creating all materials, including promotional items such as posters of
varied sizeswith input from partners. The project has created branding and promotional materials for
the target groups in MO1.

These materials include visual identity, communication materials, promotional items such as brochures
and banners for offline and online events, and social media content. Furthermore, all materials will be
available as higlquality, printready electronicdocuments, ensuring they are ready for immediate use
when needed, whether for physical distribution or digital sharing.

Each KPI has been assigned a target for the project's duration and separately for the three reporting
periods. These targets are meantrtieasure progress, maintain accountability, and ensure the project's
vision is achieved.

This distribution for the three distinct reporting periods is presented @ble20. Additionally, target

values have been distributed to the partners to effectively share the responsibility for communicating
LINE2SO0G NBadzZ &4 YR YIEAYAAAY3I AexpslieGréanRretinark® SR T NP
(Table D).

4.2.1 Brandng development

VALERECO' s branding strategy aims to establish a strong and memorable visual identity that reflects the
project's goals and values. This involves creating a cohesive visual identity and developingalitgh
content. The strategy encompasses the des@na unique logo, consistent colour schemes, and
typography guidelines.

RFF created VALERECO' s visual identity (project's fonts, colours, logo variations) and provided to the
Partners the project's brandbook before the kafk Meeting (Annexil).
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These assets will be strategically employed to boost brand visibility and drive engagement. Furthermore,
all materials will be available as highality, printready electronic documents, ensuring they are ready
for immediate use when needed, whether fdnysical distribution or digital sharing.

¢KS RSA&AA3IY 2F +£! [ 9w9/ hQa 232 K2f Ra sBMNBd fatheY S| y Ay =
core themes of the project, but also serving as a reminder of its goals to promote legume crops for more
sustainable, productive, and resilient agricultural systems.

Logo
VALERECO logo elegastinds forseveral important concepts central to the project's mission:

1. Two cotyledons of legumes: There two symbolise the foundational role of legume crops in agriculture,
representing growth, nourishment, and their essential contributions to sustainable farming practices.

2. Infinity of ecosystem services: The infinity loop signifies the endless and ongoing benefits that
ecosystem services provide.

3. Link between agriculture and environment: The circular link emphasises the interconnectedness of
agriculture and the environment.

Motto
+!1 [ 9w9/ h Qanlockng the berefits ofilegumes: Boosting sustainability of agroecosystéms
¢KS Y2042 STFSOUGAGSte O02YYdzyAOFiSa ! [9w9/ hQ & RS
impacts of legumes on agricultural systems and sustainability.

Templates

VALERECO will be presented at a variety of events, conferences, and meetings, where Partners will share
our latest project developments and results. To ensure a cohesive and professional image, RFF created
customised deliverable templates, meeting minutasd agendas, as well as a polished presentation
template. Each of these has been carefully designed to reflect VALERECO's unique graphic identity,
reinforcing its brand and making it easily recognizable.

+!1 [ 9w9/ hQa GSYLX I GSa Oty 68 F2dzyR Ay o! yYySE LOO®

RFF will design the project's brochuregich will be approved be th€oordinator of the projecPartner's

may also request specific material to be included. RFF will coordinate the translation of the brochures,
but it will be the responsibility of designated partners to translate, to reach diverse audiences in different
regions, ensuring that the kayessages of the project are effectively communicated and accessible to a
broader audience.

The brochure willhave useful and comprehensive information about objectives, challenges, the
VALERECO approach, stakeholders, the Legumes Ecosystem Services. It will be distributed at events,
meetings, and through digital channels to ensure broad dissemination.
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+1 [ 9w9/ hQa FANEG ONROKdNB OFy 68 TFT2dzyR Ay 6! yySE

Engaging and informative banners will serve as a vital promotional tool for VALERECO, playing a prominent
role in highlighting the project's ambitions, objectives, and outcomes. A series of at least two visually
striking banners is planned for design, eacifted to captivate and inform audiences.

RFF will design the project's banners in English and coordinate the translation into 10 languages (Greek,
Italian, Portuguese, Serbian, French, Dutch, Spanish, Lithuanian, North Macedonian, and German).

The first bannerfound in Annex Il, provides an overview of the projéatough its motta The second

bannerwill focus on communicatintpe Living Labs (LLshile the third will briefly presenii KS LIN2 2 S 0d Q
keyresults.

Table23. BrandingdevelopmentKPIs per Reporting Period.

RP1 RP2 RP3
C1l.1¢ Visual Identity 1 1 - -
C1.2¢ Motto 1 1 - -
C1- Branding C1.3¢ Brochu[es - X 0 1 1 1
development Cl4c. . NRB OK dzNE a ¢ 30 10 10 10
translation
C1.5¢ Banners X H 1 1 1
C1.6¢ Banners translations 30 10 10 10
Table24. Branding development KPIs per Partner.
> %) _
m é LL (Z) T < d % (E_r)
mw W o o > 35 E < O <
Sl E Sl e Bl a2 sl e
N ™ < Lo (] N~ (o)) i — —
C1.1¢ Visual Identity 1 - - - 1 - - - - - -
C1.2¢ Motto 1 - - - 1 - - - - - -
C1.3¢ Brochures X 0 - - - 3 - - - - - -
Ct Branding = A
Cl4c. NB OK dzNB
development translations 30 3 3. 3 3 3 3 3 3 3 3
C1.5¢ Banners X H - - - 3 - - - - - -
Cléc. F YYSNRQ 5 3 3 3 3 3 3 3 3 3 3
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Table25. Audience target for branding development actions.

CommunicationMeasures Target

CZt Branding development C1.3¢ Distributed printed/digital promotional brochures >800

4.2.2 Website

RFF will design the website and keep it updated. By month M03, as scheduled, RFF developed an engaging
and informative website talisplayi KS O2y a2 NI AdzyQa &aidN»yGS3e FyR {S& |
every aspect of VALERECO.

VALEREC®eDbsite serves a dual purpose: it acts as the central reference point for the project, detailing
its aims, providing the latest updates, offering downloadable documents, and linking to social media
accounts. Additionally, it will connect users to the putje resources, thus extending the project's reach

and engagement. It is the main platform for communication and information dissemination, providing
updates on project developments, results, and the impact of VALERECO data. Regular updates from all
partners will ensure the site remains an-tip-date resource.

The website will host all public deliverables and promote relevant content, including news, editorials,
videos, workshops, events, press releases, printed materials, and publications, to engage key stakeholders
with the project's objectives.

With mobilefriendly design, the website will maximize accessibility and the project's overall impact.
VALERECO website includes the following sections:

M

VALERECO website

Info Hub
(DLIH)

Resources Newsroom Contact

Partners Living Labs

VALERECO Meet the

Approach At a glance partners Results

Identify

Contact form DSS )

Ecosystem Contact E-learnin
Blog posts Information plai-formg )

Services

ey Exploitable

Objectives Valorise Results

Ambitions Countries Deliverables Videos

Meet our
Partners

Media kit

Brandbook

At a glance

Latest news

Brochure

Figureld. VALERECO website map.
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Homepage:
The homepage prominently displays the VALERECO project logo, full name, and motto, alongside the
project's objectives.

Home About Pariners Livinglabs Resources v  Newsroom v  Contact

bénefits

-

. of agroecosystems

RO

Figurel5. VALERECO's website Homepage.

‘4 'ln] . Boosting sustainability

TR

At the bottom of the website, visitors can find clickable partner logos, social media icons, a newsletter
signup option, and contact information for the Project Coordinator, Project Manager, and Communication
Manager.
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< C 2% valerecoeu e
Get Updates And Stay Connected - s
Subscribe To Our Newsletter

IVAERECO

Ur:: i Funded by
* the European Union
y C

Prof. llias Travlos George Tsiolas

& Agricultural University of Athens

Figurel6. VALERECO Website Homepage Bottom

About:
Thissection delves into the VALERECO project, detailing its objectives, ambitions, target groups, and
results, with links and brief descriptions.

Cc»

VALERECO

About VALERECO

Ataglance

Objectives

Ambitions N
JL=seas \ MIA

Dk*’hY
—
SER ,
5 /" N. MACEDONI

Target groups

INUBSB mEr o

PORTUGA?

SR, B seunons @) GREECE agu. '~

Results

1A
S

rreframe

Figurel?7. About VALERECO Page
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Partners:
This section provides a comprehensive overview of all project partners, highlighting their roles,
contributions, and logos, with links to their websites and contact information for their communication
representatives.

Living Labs:

This website section features a map highlighting the countries hosting the Living Labs (LLs) and the
agroecological diversification strategies that will Besessedhrough these labs. Users can access
information about each LL and gain an understanding of the Living Lab implementations by partners.
VALERECO aims to demonstrate innovative legume uses and assess the feasibility of agroecological
diversification solutins in different contexts.

Through these initiatives, VALERECO will create a sustainable impact and enhance the recognition of
legumes' essential ecosystem services (ES). Furthermore, these Living Lialpetich asorchestrators

among diverse stakeholder group$armers, advisors, industry, consumers, researchers, and
policymakers fostering collaboration and driving the adoption of agroecological practices.

Resources:

Visitors can access a wealth of resources here, including public deliverables, presentations, and a media
kit designed to provide comprehensive information about the project.

Newsroom:

This section will feature project news and updates, press releases, blog posts, and event announcements,
providing information about the latest developments.

Blog posts will cover results updates, partner activities, and topics relevant to the project, formatted and
dzLX 2+ RSR 060& wCC® a2NB (KFy 6on0v .f£23 ! [ 9w9/ h gAff
to communicate its goals and results.

l RRAGAZ2YIffeY GKAA aSOGA2y oAttt FSFHGdz2NB GKS LINeB2S

Contact:
This section provides contact details for the project team, including the Project Coordinator, Project
Manager, and Communication Manager, along with a contact form for direct communication with
stakeholders.
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Digital Legume Information Hub (DLIH):
This section is valuable for the VALERECO website because users will find the top informabagitalhe
Legume Information HulfDLIH) Platform is easy to access because it will provide information and data
on more than ten topics related to crop diversification based on leguiitesdevelopment of DLIH is part
of the dissemination plan to upscale and maximize the uptake of VALERECO's results.

This plan also includes the development of a DeciSiopport System (DSS) to support the decision
making of farmers and advisors regarding legume adoption and the generation of cdpatding
material made available to the public through ateBrningPlatform.

The DLIH Platform is a strategic tool aimed at increasing the visibility and impact of the project's results.
It achieves this by actively engaging with stakeholders, including crop producers, livestock farmers,
processors, distributors, and retailers.

Home About Partners Livinglabs Resources v  Newsroom v  Contact

The DLIH will provide the virtual space for interactions among agrifood stakeholders, from farmers to retailers and consumers. The hub will be @ “One-stop-
shop" for legume ecosystem services, gathering all the information needed fo support the incorporation of lagumes into cropping schemes and their adoption
in more people’s diets.

The DLIH will also host the Decision Support System (DSS) tool, which will support farmers and farmer advisers with decision-making to reduce risk when
adopting new crop schemes and practices

Moreover, DLIH will include an E-learning platform including the capacity-building material that will be produced through the project.

Figurel8. Digital Legume Information Hulm the VALEREQ@bsite.

Table26. Website related KPIs per Reporting Period.

Communication Measures Target RP1 RP2 RP3

C2- C2.1¢ Website 1 1
Website C2.2¢ Blog Posts >30 18 11 6
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Table27.Website related KPls per Partner.
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Cc2 C2.1¢ Website 1 - -
Website  C2.2¢ Blog Posts  >30
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Table28. Audience arget for website related KPlIs.

Communication Measures Target

C2- Website C2.1¢ Website uniquevisitors XHNZNnnn

4.2.3 Digital media

This strategy utilises a multhannel approachf a dynamic and informative online presence throubé
LINR 2velsitetadd newsletters, multimedia such as videos and interviews, and a strategic social media
presence across 4 platforms (LinkedIn, Facebook, X, YouTube).

This integrated approach ensures effective knowledge exchange and promotes thiedongnpact of
the project's findings.

4.2.3.1 Social media channels

RFF has created and manages social media channels. Partners are expected to provide RFF with updates
(in the reporting form/via email) and reposting on their organisations' accounts. Moreover, partners
should tag the project on their posts, so they carréposted by the project's page.
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There are over 1
Billion users on
LinkedIn, making it

3.065 Billion users,
visit Facebook every
day. Over a third of
the world's

population are daily
active users.

the largest
professional

networking platform
in the world.

(o
VALERECO

Valorization Legumes Related Ecosystem Services

YouTube currently
has 2.49 Billion
users. 47% of all

global internet users
access YouTube
monthly.

X/Twitter currently
has over 500 million
monthly active

users & reaches
12.6% of internet
users worldwide.

Figurel9. Social mediaudience scale.

Depending on each platform's accessibility, VALERECO can effectively reach its target groups through the
selected social media channels, ensuring tailored communication strategies that engage diverse
audienceg(Figure B). By leveraging the unique strengths of each platform, the project can maximize
outreach, foster community interaction, and enhance visibility among key stakeholders, including
farmers, researchers, industry professionals, and policymakers.

1. Facebook:
1 Target Groups: TG#1 (Farmers & Agricultural Advisers), TG#5 (General Public)

1 Facebook is widely used by both general audiences and specific communities, such as
farmers and agricultural adviserft is an accessible platform for sharing practical
information, engaging with local communities, and disseminating content to a broad and
diverse audience.

2. X (formerly Twitter):

f Target Groups: TG#2 (AgriFood Industry), TG#3 (Scientific and Research Organisations),
TG#4 (Policy Makers & Regulators)

1 X is a powerful tool for networking, sharing réiahe updates, and engaging in industry
specific conversations. It is particularly effective for reaching professionals in the agri
food industry, researchers, and policymakers who use the platform to staynied
about trends, policies, and scientific advancements.
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3. LinkedIn:

1 Target Groups: TG#2 (AgriFood Industry), TG#3 (Scientific and Research Organisations),
TG#4 (Policy Makers & Regulators)

1 LinkedIn is ideal for reaching professionals, academics, and demisikers It isideal for
sharing detailed reports and white papers and networking with stakeholders in the agri
food industry, research institutions, and regulatory bodies.

4. YouTube:

1 Target Groups: TG#1 (Farmers & Agricultural Advisers), TG#5 (General Public)

1 YouTube is a versatile platform that can reach a wide audience, including farmers,
agricultural advisers, and the public. It is beneficial for sharing visual content like
demonstrations, tutorials, and explanatory videos that can educate and inform viéwers
an engaging way.

o
TG#2 (AgriFood Industry), TG#2 (AgriFood Industry),

TG#3 (Scientific & Research Organisations), TG#3 (Scientific and Research Organisations),
TG#4 (Policy Makers & Regulators) TG#4 (Policy Makers & Regulators)

C
VALERECO

Valorization Legumes Related Ecosystem Services

®

TG#1 (Farmers & Agricultural Advisers)
TG#5 (General Public)

TG#1 (Farmers & Agricultural Advisers)
TG#5 (General Public)

Figure20. VALERECO Target Grotgechedthrough each social medjaatform.

By strategically using these platforms, the VALERECO project can effectively communicate with all five
target groups, leveraging the strengths of each social media channel to maximize outreach and impact.

LinkedIn:
The VALERECO LinkedIn profitgpé://www.linkedin.com/company/valerecoe)/has been developed
to share updates about the project and initiate discussions among project partners. This platform will help
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attract a wider audience. It will also enable the project to connect with professionals, researchers, and
individuals, thereby increasing its visibility within the industry and community.

Unlocking the
Benefits of Legumes:
Boosting Sustainability
of Agroecosystems

Funded by
the European Union

CcC

VALERECO

Valorization Legumes Related Ecosystem Services

Research Services - 180 followers - 11-50 employees

‘ Antonia & 53 other connections follow this page
Zratomn ) O

Home About Posts Jobs People
Figure21. VALERECO Linkeghofile page

Facebook:

The VALERECO Facebook padges.//www.facebook.com/profile.php?id=61556200475298nables
reaktime, oneon-one engagement with target audiences. Through interactive posts, comments, and
shares, the project fosters a community, provides answers to questions, and collects feedback, all while
keeping followers updated on the latest ddopments.

This dynamic interaction not only keeps followers informed about the latest developments and
I OKAS@SYSyida odzi Ffaz2 RSSLISya GKSAN O2yySOiGAzy G2
collaboration.
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C
Unlocking the
Benefits of Legumes:

Boosting Sustainability
of Agroecosystems

Funded by
the European Union

w Valereco
37 likes - 48 followers
4208509 e

Posts About Mentions Reviews Followers Photos More »

Intro Posts 5 Filters

VALERECO, a Horizon Europe project. aims to identify & valorize the
environmental and economic value of Ecosystem Services provided by

22 2 5 Valereco
legume crops, promoting sustainable and resilient agricultural practices. (o7

23h-Q

Figure22. VALERECO Facebook page

X former Twitter):
VALERECO X accourttgs://x.com/valereco2023 has been created to increase the project's visibility

and engage specific audiences such as policymakers and advisors. Short messages (less than 280
characters) will be used to interact, post news, events, and updates on the project's status.

This platform will also basedto connect with influential individuals in the research and business fields
related to the VALERECO project.
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Cw
Unlocking the
Benefits of Legumes:

RAanct \/
yUl 4 ! 11 v

reon

C

«+ & Following

VALERECO

@valereco2024

VALERECO, a Horizon Europe project, aims to identify & valorize the environmental and
economic value of Ecosystem Services provided by legume crops.

Figure23. VALERECOpage

YouTube:

The VALERECO YouTube chamtigs(//www.youtube.com/@valerecpwill serve as a hub for diverse
content, including interviews, case studies, and demonstrations designed to inform and inspire.

By reaching a global audience with engaging visual content, the channel has the potential to amplify the
project's mission significantly, driving widespread awareness and adoption of agroecological practices.
Through this platform, viewers can ask quesfiprshare feedback, and participate in discussions,
cultivatinga powerful sensef community and collaboration around the project.

The channel will play a crucial role in raising awareness, offering training, and disseminating key
information to a wide audience. By harnessing YouTube's broad reach and impact, VALERECO can
effectively communicate its mission, making complex topicsssibke and compelling. This véiicelerate

the project's influence and foster a deeper understanding of its goals among all stakeholders.
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= B3VYoulube - Search Q &
()  Home
5 s valereco
~ / @valereco - 13 subscribers
5]  Subscriptions w More about this channel ...more
£\ subscribed ~/
You >
0 History Home ()
=y  Playlists

Figure24. VALEREC»uTubeprofile page

c» DOs c» DON'Ts

Follow VALERECO on LinkedIn,

Facebook, X and YouTube Avoid using only your personal

social media accounts to post.
Posts created by personal

Use official institutional accounts accounts cannot count as KPIs
for social media posts

x Avoid creating social media

Tag and repost content from accounts that imitate the

VALERECO channels to VALERECO projeci to prevent

institutional & personal accounts con_fus!on and maintain the
project's credibility on social
platforms.

Invite network contacts that may
be interested in VALERECO
updates

Use VALERECO logo and the EU
emblem with the "Funded by the
European Union" statement

Use VALERECO hashtags

CA A A A A

Figure25. Social media "DOs and DON'Ts" for partners.

4.2.3.2 Hashtags
RFF has alreadyeated5 project hashtags that are used for all VALERECO posts. The purpose of every

<

chosen hashtag is to categorise content and make iteBsilyda O2 SN} 6t S o6& dzaSNER Ay (S
specific topics.

The hashtags selected to be unigue and drive the audience directly to the project. Alongside the created
hashtags, VALERECO will use a set of hashtags related to eachipostése its visibility.
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Q #VALERECO

a #sustainablecrops

B #legumerevolution

0 #lLegumelabs
a #lLegumelegacy J

Figure26. VALERECO hashtags.

Table29. Digital media KPIs per Reporting Period.

Communication Measures Target RP1 RP2 RP3
C3-Digital  C3.1q Social Media Channels X n 4 = -
media C3.2¢ Project Hashtags 35 5 - -

Table30. Digital media KPIs per Partner.

5.RFF

Communication Measures Target
C3 Diaital medi C3.1¢ Social Media Channels X n 4
'grtal media C3.2¢ Project Hashtags 35 5

Table31. Audience target for digital media actions.

Communication Measures Target
C3.1.1¢ Social Media total audience XMZpnan

C3- Digital media C3.1.2¢ Social media total posts >150
C3.1.3 Social media total interactions >12,000
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4.2.4 Topicvaried newsletters

RFF will create and distribute the-dminual newsletter starting from M06 to M42. Partners are expected
to provide input they would like to be included and are expected to subscribeslaae the newsletters
within their organisations and networks.

The project will publish biannual newsletters, with the firstissue scheduled for release in November 2024.
These newsletters will provide updates on the project's progress and key developments. Each edition will
feature the latest updates, activities, upming events, milestones, and insightful reports and publications
related to the project.

¢KS 321Kt Aa G2 FGGNI OG0 NBFRSNAQ GdSyiliAaz2ys AYyONBL!
deliver worthsharing valuable data.

/| 2yadlyd dzLJRFGSA GKFG LINBASY (baseKdmale)RBilR@ Gumdg ST F 2
systems, also targeting the different stakeholder groups per piece of information.

The newsletters will be distributed via the MailChimp platform for effective and timely delivery.

Table32. Newsletter KPIs per Reporting Period.

Communication Measures Target RP1 RP2 RP3

C4- Topicvaried

C4.1¢ e-newsletter 8 3 3 2
newsletters

Table33. Newsletter KPIs per Partner.

5.RFF

Communication Measures Target
C4 Topicvaried C4.1¢ e-newsletter 8 8
newsletters

Table34. Audience target for newsletters.

Communication Measures Target
C4-Topicvaried  C4.1.1¢ e-newsletter subscribers >400
newsletters C4.1.2¢ e-newsletter interactions >1,500

4.2.5 Multiplier campaigns

VALERECO plans to use various online publishing platforms, such as Medium and/or WIRED, to engage a
wider range of stakeholders and allow the audience to access information from multiple reputable
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completion.

VALERECO blogs will be focusing on sustainable production and nutrition to reach specific audiences.

This multichannel approach will enhance the project's visibility and credibility, enabling deeper
connections with diverse communities and ensuring the message resonates across different sectors.

Press releases are official statements providing information or making an announcement directed for
public release. RFF will be responsible for drafting the press releases, and partners are expected to deliver
the press releases to members of their locadia.

Publish articles with the key points and main objectives of the project in magazines related to the project
written in a more accessible and engaging style, targeting scientific and Research Organisations, AgriFood
Industry, Farmers & Agriculturatlvisersand the General Public. Partners are expected to contribute to
content for the articles (i.e. Horizon Magazine).

Videos will be created by RFF with the contribution of partners. Partners are expected to provide RFF with
short videos in dorizontal orientation and pictures of high quality from their actions during Living Labs
and Demonstrations, presentations, participation in exhibitions and fairs, and other communication
activities that they take part in.

One video will be dedicated to the project, its methods, ambitions, and goals, with the main aim of
communicating and promoting the project by itself. The other videos, except for their promoting role, will
be used to promote legume ecosystem serviceseamtbnce the knowledge of key stakeholders on these
benefits. These videos will contain footage from Living Labs and demonstrations. Partners are expected
to promptly inform RFF before each event to better organise side activities needed to shoot these vide

I LI2ROIFadG aSNARSa O2YLINRaAyYy3d Sy omn0 SLIAAaAa2RSa gAff

The series will be freely available on a Podcast platform.

RFF will be responsible for organising and producing the podcasts. Partners are expected to provide
interviews or help connect with stakeholders.

To reach various groups of stakeholders and encourage the audience tohfaakt information from
multiple sources, we will use online publishing platforms such as Medium and WIRED, as well as blogs
focusing on sustainable production and nutrition. Addiatly, VALERECO wileprint and conventional

media to reach audiences of all age groups.
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RFF will upload the articles although partners are expected to contribute the content.

Table35. Multiplier campaigns KPIs per Reporting Period.

D6.1¢ Dissemination, exploitation & communicatighan,and report

Communication Measures Target RP1 RP2 RP3
C5.1¢ Press Release Xy 3 3 2
s C5.2¢ Magazine Articles 4 1 2 1
Multiplier C5.3¢ Videos X 1 9 10
Campaigns C54c POdcaSt >1 - 5 5
C5._5c Publications on >4 i ’ 2
online Platforms
Table36. Multiplier campaigns KPIs per Partner.
> %)
L zZ C o <
o < = = U
O <
2 g d gt ek 338
Communication Measures Target | | | = ol o o o o o
Cb5.1¢ Press Release Xy - - - - 8 - - - - -
cs C5.2¢ Magazine Articles 4 - 1 - - 3 - - - - - -
Multiplier C5.3¢ Videos Xp 2 - 2 2 2 2 2 2 2 2 2
campaigns C5.4¢ Podcast >1 - - - - 10 - - - - - -
C5.5¢ Publication on online >4 ) i i -4 . i i i i )

Platforms

5 ExploitationActivities

During theimplementation of VALERECGset ofexploitablec commercial and nortommerciak; results

will be created This chapter will introduce the Key Exploitable Results (KERs) identified during the

proposal stage and set a plan for those that will be identified during the projextensure their

sustaindpility, an initial exploitation plan will be developed untibMnd will be updated at M42

5.1 VALERECe&Xxploitation strategy and measures

An exploitation strategy planwill be established until M6 as part of the DEC plémbring VALERECO

results to all target groups and deliver sustainable outputs that extsybndthe LINE 2 SO Q&

initial exploitation plan will:

1 Ensure the use, rase and extensive dissemination of knowledge created during the project.

9 Highlight the added value of the project to promdtether scientific development.

1 Promote sustainable growth (e.g. industry competitiveness)
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This implies that exploitatiorefer to both commercial and nenommercial pathwaysThese pathways
are:

i Scientific Scientific outputs such abke behavioural design framewortan be utilised by the
scientific community to support future research.

1 Commercial These are theutputs that can be used to createxpand.or influence marketsSuch
aresultisthe Decision Support System (DSS)

1 Policymaking VALERECO results will provide policymakers and regulators with evid@nc
facilitate the process of forming new policismodifying existing one3.hese results will support
the legume uptake and create new ways for legumes to penetrate into the new CAP.

i Training & EducationElearning platform the Digital Legume Information Hub (DL#AY other
potential resultsto support education and training programs for farmerfgrmers advisors,
agrifood value chain stakeholders, atite general public.These tools can provide skills and
knowledge to facilitate the valorisation of legumes.

i Other. Anyresultthat cannot be categorizedsthe abowe.

The exploitation strategy is built dhree cyclesutilising the MultiActor Approach:
9ELI 2NB LI NIYSNBERQ SELISOGIGA2ya FyR FYoAl

VALEREGQDxploitation strategy foresees the mapping oflalt NIy SNAQ SELISOGF GA2y & |
stepinvolvesthRS @St 2 LIYSy G 2F (GKS aY9w g Iihiohis @dpleddsheet A 2y 39
that will be used to validate the existing knowledge/ R Ay ¥ 2 NX | (i A 2 \ KBRS anhdatieir it KS LI
potential Intellectual Property Right$RR%.

A dedicatedonline tool will be used to streamline the identification and management of KERSool

will be accessibléom partnersii K N2 dzZ3 K (1 KS LIN®oal&r ket ug t& datd Bytadding/ (
any new KER®artners can easily access it and contribuirmation within the tool, including the
potential of each KER, target groups, exploitation methods, and potéRtd. Each KBRS its own sheet
for individual partner input, allowing for clear collaboration

Continuous mapping and analysis.

During the continuous mapping and analysis process of egistind hew KERs, VALERECO will proceed
towards the validation oéxploitation scenarios (commercial & neommercial) The cecreate step also
includes the identificationpotentially exploitable results that mage developed through the project. To
achieve this, constant communication with partnerd fécilitate the identification of possible exploitable
results, both commercial and nesommercial.The procedure for the inclusion of new KERs is depicted in
the following figure.

valereco.eu 58


https://www.optifish.eu/

Cw

VALERECO D6.1¢ Dissemination, exploitation & communicatighan,and report
Inclusion of new KERs
STEP i#1 STEP #2 STEP #3 STEP #4 STEP #5
Identify Inform Validate identified Update KERs Inclusion of
possible WP6 leader and KERs with the incorporating the new KERs to
KERs the Coordinator Consortium possible input by the list

the Consortium

Figure27. Procedure for the inclusion of newly identified KERs.

When one or more partners identify a new KER, the partner has to inform the WP6 leader (RFF) and the
coordinator (AUA)providing a detailed explanation of the exploitability potential of the identified results
YFE{AYy3 &d2NB (KIG GKSe fA3ay sA0GK GKS LINR2SOGQa SE

The partner will have to provide all relevant informatibnd 2 dziT GKA & yS¢é YOw dzaiAy3
validation & identification tod éveringat minimum the following fields:

9 Scope of exploitation

9 Target groups (to whom)

1 Means of exploitation (how)

9 Link to possible IPRs
Cycle & AccelerateCA Y F £ A4S FANBSYSyiGa 2y NBadzZ §aQ SELX 2AGL
Cycle 3nvolves a thorough assessment of the exploitation potential, defining bothmercial and non
commercial synergies with potential partners and collaborators. The final version ekheitation plan

will be releaseddetailing the strategies for effectively leveraging project results to maximise their impact
and value.

5.2 VALERECKERS

Each ERrequiresa different exploitation approachased on itdype and its commercial potentiahn
initial identification andassessment of the KERBsd theirexploitability took place during the proposal
grafting During that stage, crucial informati@uch ashe contributing partner, thedescription of the
KER, the stakeholders thate targeted, the typeand the scopeof exploitation and the unique value
propositionhave been collected.
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5.2.1 KER1Behavioural Design Framework

Table37. Details of VALERECO KER #1.

KER 1: Behavioural Design Framework

Contributing
Partners

Description

Target Groups

Exploitation Type

Scope of
Exploitation

Unique Value
Proposition

BSB, LUH, SSSA, UNIPI, AGFHERIUETAS

Aframework to facilitate access to evaluate the market value of legumes,
assessing their competitiveness

Scientific & ResearddrganisationsPolicy makersigriFood industry

Scientific & ResearcB®rganisations

To further research the drivers and barriers for legume consumption
Policy makers:

To create usefriendly policies, considering consumer profiles and facilitate
the shift to plantbased protein

AgriFood Industry:

To adjust toconsumer habits and preferences, for pratfiaking, sustainable
practices

CommercialC)& Non-commercial(NC)

The framework aims at behavioural pattercisange through 4 behavioural
design strategies for leveraging legumes adoption and is based on 24
scenarios on consumers choices.

5.2.2 KER2Decision Support System

Table38. Details of VALERECO KER #2.

KER 2: Decision Support SystédtS)

Contributing
Partners

Description

Target Groups

Exploitation Type

valereco.eu

AUA, SSSA, UNIPVONS, LUH, AUA, REFAFL, UNIFI

Aweb tool supporting legume management decisions for farmers, which ¢
also serve as a valuable resource for retailers, food companies and
consumers

Farmers & Agriculturahdvisers, AgriFablndustry

Farmers & Agricultural Advisers

Tooptimize crop rotation cycles, improve soil fertility and increase yield by
nature-conservational assessment of the local/regional legume
agroecosystem
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Scope of
Exploitation

Unique Value
Proposition
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AgriFood Industry:
Tocapitalize on crop production knowledge and adopt legtased
ecosystem services

CommercialC) &Non-commercial(NC)

Reaching all farmersdfuded in the LLs plus one year after D8S web tool
publishedonlinemnnn F RRAGAZ2Y It FFNYSNE |
DSS will help achieve 100% reduction in pesticide and fertiliseandel,0
35% increase of on field biodiversity (wild flora species) compared to
conventional systems.

5.2.3 KERS3Digital Legume Information Hub

Table39. Details of VALERECO KER #3.

KER 3: Digital Legume Information Hub (DLIH)

Contributing
Partners

Description

Target Groups

Exploitation Type

Scope of
Exploitation

Unique Value
Proposition

SSSA, WUR, UNIPI, IFVCNS, LUH, AUA, | &RIRBSB

An onlineopenaccess interdisciplinary data platform about the benefits of
legume crops in the rotation and ecosystem servigelggume crops and
biodiversity.

Scientific & ReseardbrganisationsAgriFood industry, Farmers/gricultural
advisers, Policy makers

Scientific & Researcrganisations:

To use as a research basis to further elaborate on legume ES

AgriFood Industry:

To supporfuture market steps based on comprehensive research and
highlightproduct benefits

Farmers & Agricultural Advisers:

Tomake informedchoices and promote production to the industry based o
renown benefits

Policy makers

Toutiliselatest easily comprehensible scientific data for policies that will s
nitrogen fertiliser use practices

CommercialC) &Non-commercial(NC)

Information and elaboration on >10 topics for crop diversificathased on
legumes to promote the benefits for the value chain, and supportiuction
andconsumption of leguminous crops.

valereco.eu
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5.2.4 KER4Elearning platform
Table40. Details of VALERECO KER #4.

KER 4: fearning Platform

Contributing RFF, AFL, AGFT, AUA, DELPHY
Partners
Anelectronic learning platfornfinked to the DLIH, integrating a set of
Description interactive online principles and services that provide information, tools, a
resources.
Target Groups All Target GroupéScientific & Research Organisations, AgriFood industry,

Farmers & Agricultural advisers, Policy makers, General Public)

Farmers & Agricultural Advisers:
To improve capacity and receigeidance and build confidence for actual
uptake of legumebased innovative practices

Exploitation Type General Public
To utilisethe Platform for comprehension and uptake of scientiésults
through interactive principles that will engage target groups and promote
sustainability

Scope of

Exploitation CommercialC) &Non-commercial(NC)

Targeted platform providing data and training material for >10 modules fo
the interested parties, with >500 stakeholders reached, to accelerate legu
ES uptake.

Unique Value
Proposition

5.3 IPR strategy

Intellectual Property Rights (IPRfers to the rights that creators of all the intangible assets have on them.
Examples include inventions, names, imagiesignsand others that can be used for profit. To ensure

+!1 [ 9w9/ hQa &adzaldl Ayl oAfAide o0& LIN®sighs@aidiigital todlk&h 26y SN
effective IPR strategy is essential. Although result protection uscathes withrestrictions on sharing,

+1 [ 9w9/ hQa LIy @gAff O2yaAiARSNI (KS ySSiéh offtBeNJ 6A RS
outcomes.To thisendTask6.4a Lt w Y I y I 3SYSy lis dedicatatrio he dregtiom of dAnAPR& £
management plamand its implementation.

VALERECO widkamine the commercial possibilities of the resudtsd protect them if needed. This
protection can comdn forms such as:

i1 Patent 1 Tradesecret

1 Trademark 1 Confidentiality

9 IndustrialDesign i Geographical Indication
1 Copyright
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The choice of the most suitable form will depend on the specificatbuléfferent activities and results.

Reframe.foodwhich is leading th&6.4¢ IPRmanagement® Sustainabilitywill deploy a comprehensive
IPR Scaprocess, consisting of the following steps:

1 Identification ofLJ- NIi y SNE Q S E kxpertsg//Pandi K2 RS RE 8L A S4Q LRGSYy

T 5SGSNN¥YAYFGAZ2Y YR Y2y AlG2NRY 33and the nevidySgeneidt@a S O Q&
knowledge related to new IP and rights

1 Management and transfer of ownershibso ensuringheir sustainability

9 Disseminating results considering confidentiality obligations

i Planning posproject obligations concerning IPR provisions and results sustainability

Reframefood will handle Intellectual Property Rights (IPRs) through a structured approach across three
phases: Proposal, Implementation, and PBsbject. This approach ensures thorough management of
IPRs, contributing to the sustainability and impact of the projexittomes.In detalil:

The consortium has prielentified outputs that can be subject to IP/ownership, such asDi$s and the
DLIHduring the proposal drafting stagén order to ensure that identical or similar characteristics to an

IPR are not already in use, preliminary searches were conducted using open resources (Google Patents,
Patent Lens) and tools provided by EUIPO (Espacenet, eSearch plus), EUIPN (TiVigAOa(Global

Brand Database). These searches confirmed that there are no existing trademarks on the project's
acronym, logo, or full title.

¢CKS I 2NAT 2y Lt {OFly &SNWAOS gAftt 06S dziaAftA&SR o0&
any potential IP issues. Newly generated knowledge and IPR will be recorded, recognized, and assessed
using appropriate tools. As part of this pracee, RFFwill lead an IPR scan process to identify and manage
intellectual property rights generated by the project. This process will include two (2) IPR workshops for

all partners, distribution of IPR & Exploitation questionnaires, and potentiallyooree interviews. The

goal is to establish a clear set of IPR measures and a joint exploitation strategy that aligns with the project's
overall goals.

hgySNARKALI 2F Fff ARSYGATFTASR Lt oAttt 0SS OfF NRFASF
scientific publications and training materials, will be made available without charging IPR. All peer
reviewed and technical publications will be acchiesbn thex ! [ 9 w Qvébkit® and in a centralised

repository (Open Research Europajgning with theHorizon Europe "Open Science Policy".

Postproject sustainability hinges on the systematic management of IP risks and the contractual
environment. RFFwill offer comprehensive services for the entire IPR lifecycle to project partners,
including two workshops to address pathways for protecting their results.
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The above described IPR strategy will be elaborated in greater detail in Delivéraplehich will be
submitted in month 18. Moreover, an update version of the hRdhagement and Sustainability plan will
be submitted in month 36 (D6.8).
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6 Conclusion

¢tKS FTANRG OSNERAZ2Y 2F (GKS da5codm 5AaaSYAYylLiAz2ys SEL
provides an overview of the disseminatiamammunicationand exploitation measure while it highlights

the pathway of the actions that partners will take to ensure the impact maximisation and results
ddzadlr AyroAtAGe I FGSNI GKS LINP2SO0GQa O2YLX SiAaz2yo

In more detail, this report includes all the actions that partners will take through the project to
disseminate and communicate the project itself and its outcomes. To properly monitor the progress, we
assigned a set of KPIs and allocated them throughéperting periods and partners

¢tKS ySEG OSNERAZ2Y 2F (KS a5A8&aSYAY!Il (Aé2which wBlbd Jt 2 A G |
submitted in M42, will be an update of this version, focusing on the achieved targets and the additional
efforts done by the consortium.
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Meeting Agenda template

2. 1st day of [Meeting Title] meeting: DD/MM/YY 4, Participants

Time* ‘ Session ‘ Presenter No. Organisation Name email

C» ‘

2

VALERECO :

Valorization Legumes Related Ecosystem Services

Meeting Agenda
Tea & Coffee Break 6
[Meeting Title]
DD Month 20YY,
[Place of the Meeting] Lunch Break '

Organised by: [Partner]

l Tea & Coffee Break ‘

*|Please specify the time zone] 12
13
P Public
i . 14
[ Confidential, only for bers of the ium and the C Services

Funded by 17
the European Union
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C
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Valorization Legumes Related Ecosystem Services

Meeting Minutes

[Meeting Title]
DD Month 20YY,
[Place of the Meeting]

Organised by: [Partner]

Dissemination Level

P Public

C Confidential, only for members of the consortium and the Commission Services

Funded by
the European Union

valereco.eu

Participating members

The meeting was attended by, as shown in the table below:

Organisation Name email
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2. Minutes

Paragraph 1 Text text text

* Bullet1
* Bullet 2

Paragraph 2 Text text text
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Annex Il: Communication Material
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Brochure

At a glance

VALERECO target is to promote adoption and
understanding the value of legume crops towards
transition to sustainable, productive, climate-
neutral, environment-friendly and resilient farming
systems. Its overarching aim is to valorise the
ecosystem services provided by legume crops and
promote sustainable legume cultivation practices
by incorporating stakeholder perspectives and
generating new insights into the use of legumes in
different agroecological conditions.
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Challenges The
VALERECO
« The benefits of incorporating legumes into
cropping systems are often overlooked or approach

underestimated.
Identify | Valorize | Disseminate
Legume Ecosystem Services (ES)

Many farmers are not fully aware of these
benefits or they lack the necessary

knowledge and resources to incorporate
them into their cropping systems. _—
Identification
8 In legt « Analysis of the ecosystem services legacy

cropping systems, resulting in a mi

opportunity to harness their full * Investigation of for pet of
8 o agilculture legumes and their associated ES to the new

cap

« Producing organic legumes can be
even more challenging due to technical
constraints and regulations, as well as a lack Valorzation

ent in facilities for collecting and Esf ment of @ Living Labs (LLs) in 6

different countries across Europe to conduct

« behavioural design strategies to promote
the adoption of legumes

on-station participatory trials to assess
the per
underutili

Unloeking the

Benefits of Legume
Boosting Sustainability
of Agroecosystems

Dissemination
will be realised through the development of:

+ aDigital Legume Information Hub (DLIH)
+ aDecision Support System (DSS)

+ an E-learning platform
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Annex IV: Dissemination & Communication KPIs clarifications

Dissemination & Communication KPI Clarification Verification means

Dissemination Measures

D1.1- Peerreviewed Publish the scientific project's results in peeriewed scientific publications in Open Access Jour Hyper_llnks .
) . - PDF files gbublished
opertaccesgournals and be available free of charge. articles
D1- Scientific
Publications - Photos from conference
D1.2- Scientific Participation inscientific conferences presenting results of the VALERECO project through oral| - Posters
Conferences poster presentations. Photos from the conference can be used as validation mean. - Presentations
- Book of abstracts
Publish the research findingsiethodologiesand insights of the project, providing practical » PIRECHED EIOSEeEs
. . : - . . . . - Book chapters
D2.1- Technical information and guidelines, targeting professionals within the AgriFood Industry, Farmers & .
L : . . . L . . . . ; - White papers
Publications/articles | Agricultural advisers. Technical publications are published in books, inventories, technical repc : .
. . e ; - Hyperlinks for published
white papers industryspecific journals, and websites. ;
articles
D2- Technical o _Contnbuuon of VAL!ERE(;O partnertethnicatoriented blog posts regardmg research flndlngs,_ - Hyperiinks of published
. D2.2- BlogContributiong insights, and engaging with stakeholders. Partners are expected to contribute to blog posts in
Publications o : blog posts
project's webpageand/or other websites and/or blogs
Inventories containing material provided to stakeholders with additional information for better
understanding and replicating the key points of the project's resultscurtdomes. These guides cg - Hyperlinks of inventories
D2.3- . . 7 . ; S
. . include different protocols (e.g. cultivation methods, protocols for the UAVs, metagenomics |- Files ofguidelines
Inventories/Guides . S o . . . .
sequencing protocols and analysis pipelines) or other similar types of information. These guide - Deliverables reports
be uploaded on a publicly accessilmventory like Zenodo.
Concise documents providing recommendations based on research findamysjunicate the
D3.1- Policy Briefs project's key findings, insights, and policy implications, targeting the policy makers & regulator: .
) ST A . . ; S . - Deliverables reports
(Recommendations) |highlighting the efficiency and environmental benefits of leguminous crops, while influencing
D3- Policy policymaking and fostering interactions betweEC actors towards loAgsting impact.
Contribution . Event aiming at engaging key stakeholders, policymakers, experts, and project partners in dis
D3.2-Policy 4 S N ' R - Workshop agendas
. around the development ddictionable policy recommendations based on the project's findings. .
recommendation : : . . . . - Workshop recordings
Workshops (online) the enq of the project, a parliamentary session will be organized at the end of the project to en| Screenshots and/or photg
the policy support of the VALERECO results at EU level.
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Parliamentary session
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A parliamentary session will be organized at the end of the project to ensure the policy suppor
VALERECO results at EU lgwelsented to the Europea@ommission Headquarters to foster the
development of adequate policies within the eschemes.

- Photos
- Session agenda

D3.4- Position papers
validated through
scientific publications

A document that presents the project's stance or viewpoint @pecific issue or topic supported b
scientific research and evidence. These papers aim to influence policy makers & regulators. T
published in peereviewed journals, special issue collections, policy platforms.

- Hyperlinks
- PDF files of published
articles

D4- Capacity
Building

D4.1- Training Sessions

Training sessions are designed to train and support the learning process and knowledge incre
key actors. The trainings will assist in expanding ecosystem services prosggoding the utilisatio
of legumes in rotation schemes. Training sessions will be organized by the assigned partners.

- Photos
- Videos
- Training materials

Workshops are referred to interactive sessions connecting producers with consumers and diffe

D4.2- Knowledge . . o o . L - Photos
ecosystem players without intermediaries, facilitating direct communication and knowledge

transfer workshops . . . . |- Screenshots
exchange. Photogresentationsand other education material can be used as means of verificat
Participationand presentation of the outcomes oV EREC@oject in events with other EU
projects. These events could involve joint webinars, workshomp#erencesand other events. EU

D4.3- Joint events with |projects including those funded under topics HORIZIDIE2021-FARM2FORB1-02 and HORIZON |- Photos

EU projects & initiatives CL62022-BIODIM02-02, ongoing projects such as Horizon 2020 projects LegValue and TRUE, 1 - Presentations
GKSYFGAO ySie2N] U[ S 3 divtatves sustt ag thd paringsRiQonl y R
FaINRSO2ft238 YR GKS aAaairzy a! {2Af 5SIft 1
Demos that will run for two growing seasons (years 3 and 4) in the various |elgased cropping

D4.4- Demo acts (2 per systems conducted in the guarticipation trials in six countries (Greece, 3x Italy, Portugal, Spain - Photos

' Serbia, 2x Netherlandspne technical meeting will be conducted annually per LL, including the | - Videos

LL)

stakeholders for facilitating the knowledge exchange and crdegilization of the legumes ESThe
demo activities will serve for dissemination purposes.

- Training materials

D5- Ecosystem
Building

D5.1- Booths in
Exhibitions & Fairs

Participation in Industry fairgxhibitions,and trade shows by promoting the projects results throu
visual content and printed material.

- Photos

- Bannes

- Printed or digitalpromo
material
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D5.2- Community
outreach presentations

D6.1¢ Dissemination, exploitation & communicatighan,and report

Community outreach presentations disseminate project information, gather feedback, and fost
collaboration with local communities, stakeholders, and the general public. These presentation
to raise awareness about the project, its objectives, activities, and potential impacts, as well as
promote dialogue and participation.

- Photos
- Presentations
- Printed material

D5.3- Organisation of
joint activities/data
sharing withEU/national
projects/initiatives

This could include joint workshops, organization of conferences, working groups, training sess
research collaborations aimed at addressing shared challenges or advancing common goals.
Moreover, data sharing protocols and agreements can be develtp&tilitate the exchange of
relevant data and information between projects. Furthermore, training and caphuityging
activities can be provided to project teams and stakeholders involved in data sharing and
collaboration efforts, including workshopsgbinars, or training sessions on data management,
sharing protocols, and data analysis techniques. Dissemination of the results can be done thrg

- Reports

- Recordings and
screenshots of meetings
- Photos

S . o R -H link
reports, publications, presentations, or other communication channels to maximize impact and YPETINKS
visibility. A international conference will be organized at the end of the project to bring togethe
relevant parties and ensure transnational collaborations on agroecology after the project.

Communication Measures
C1.1- Visual Identity Creation of the project's visual identity by RFF (project's fonts, colours, logo variations). - Brandbook

C1-Branding
development

C1.2- Motto

A motto that reflecs LINR 2¢o&)<intaa engaging way.

- Motto (DEC plan)

C1.3- Brochures

RFF will design the project's brochure. Validation may be requested. Partner's may also reque
specific material to be included.

- Brochure file
- Photos

C1.4¢ Brochure$§)
translation

RFF will coordinate the translation of tbeochuresbut it will be the responsibility adesignated
partners to translate text upon request.

- Text document

C1.5-Banners

RFF will design the project's banners. Validation may be requested. Partner's may also reques
specific material to be included.

- Banner file
- Photos

C1.6- Banners
translations

RFF will coordinate the translation of thanners,but it will be the responsibility aesignated
partners to translate text upon request.

- Text document

C2- Website

RFF will design the website and keep it updated. Partners wiédpgéred to validate or provide inpu

- Landing page

C2.1- Website over the course of the project - Full website
Blog posts are short articles and project updates published on #ldEREC®ebste's newsroom.
Topics will include features on results updates, partner activities, as well as feature specific tof Hvperlinks
C2.2- Blog Posts relevant to the project. RFF will format the posts and upload them to the website. Partners will| Sereenshots

expected to draft blog posts relevatd their expertise prganisationand/or specific project work.

Partners are expected to publish blog post(s) on their organisation webpages about the projec
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C3- Digital
media

C3.1- Social Media
ChannelgLinkedIn,
Facebook, Twitter,
YouTube)

D6.1¢ Dissemination, exploitation & communicatighan,and report

RFF will create and manage the social media channels. Partners are expected to provide RFF
updates (in the reporting form/via email) and reposting on their organizations' accounts. Mored
partners should tag the project on their posts, so they bameposted by project's page.

- Hyperlinks
- Screenshots

C3.2- Project Hashtags

RFF will create 5 project Haags that are expected to be used for&ll [ 9 w Ddsth. Q &

- Hashtag¢DEC plan)

C4- Topicvaried
newsletters

C4.1- e-newsletter
(Twice a year)

RFF will create and distribute thedmnual newsletter. Partners are expected to provide input the
would like to be included and are expected to subscribe and share withindiggnisationsand
networks.

- Newsletters

C5- Multiplier
campaigns

C5.1- Press Release

Press releases are official statements providing information or making an announcement direc
public release. RFF will be responsible for drafting the press reledesjgh partners are expecte
to deliver the press releases to members of their local media.

- Press releases
- Hyperlinks
- Screenshots

C5.2- Magazine Articles

Publish articles with the key points and main objectives of the project in magazines related to t
project written in a more accessible and engaging style, targeting scientific and Research
Organisations, AgriFood Industry, Farmers & Agriculadaisersand the General Public. Partners
are expeted to contributeto content for the articles.

- Hyperlinks
- Photos or screenshots

C5.3- Videos (>1 for
each LL and >1 for the
project)

Videos will be created by RFF with the contributiopaiftners. Partners are expected to provide R
with short videos in a horizontal orientation and/or pictures of high quality from their actions du
Living Labs and Demonstrations, presentations, participation in exhibitions and fairs, and othe
communi@tion activities that they take part in.

One video will be dedicated to the project, its methods, ambitions, and goals, with the main air
communicating and promoting the project by itself. The other videos, except for their promoting
will be usedo promote legume ecosystem services and enhance the knowledge of key stakeh
on these benefits. These videos will contain footage from Living Labs and demonstrations. Pa
are expected to promptly inform RFF before each event to better orgaitseastivities needed to

shoot these videos.

- Videos

C5.4- Podcast (10
episodes)

RFF will be responsible for organizing and producing the podcasts. Partners are expected to p
interviews, or help connect with stakeholders

- Hyperlinks

C5.5- Publication on
online Platforms

To engage indirect groups of stakeholders and hiedpaudience verify presented information with
different sources, online publishing platforms will be occasionally used (e.g., Medium, WIRED
for sustainable production and nutrition, print and conventional media for all age groups.

RFF will uploathe articlesalthoughpartners are egected to contribute the content.

- Hyperlinks
- Screenshots
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Annex V: Eventjoint activities,and publicationplanningform

1. VALERECO Event Planning

Name and Type of event Event link (if applicable) Date(s) / Location(s)

D6.1 ¢ Dissemination, exploitation & communicatighan,and report

Potential VALERECO

Target groups involvement

2. VALERECO Joint Activities mapping

Type of Initiative Full name Website Initiative Leader

Focus area Potential joint activities

3. VALERECO Publication Planning

Type of publication Publication website

Estimated submission date
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Annex VI: Dissemination &ommunication monitoring tool

» 8 c D E F G 8 [ J K L M N
! Reporting form 1.AUA |

Project Event/Action Date
Month &8 (double click on cells) {choose from the list 4 )

Promo material Bl Target audience °: No. of Stakeholders = - —
uploaded i (hover for help) reached '

Title / Description

-
-
-
-
-
-
-
-
-
-
-
hd
-
- hd
-
hd
-
g
-
-
-
hd
-
hd
-
-
-
hd
-

4o

4 4 4 4 4444
1
4 444 44 4414
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Annex VII: KER & IPR identification & validation tool

I

8 c

D6.1¢ Dissemination, exploitation & communicatighan,and report

uting 2.BSB. 7.LUH, 14.SSSA, 12.UNIPI, 13.AGFT, 4.UC, 15HELVETAS
. Partners |
Description A framework to facilitate access to evaluate the marker value of legumes, assesing their competitiveness
Target Groups Scientists, Researchers, Policymakers, Agrifood Industry Stakeholders
M of Scientists & Researchers: to further research the drivers and barriers of legume consumption
Ex eafls Policymakers: to create user-friendly policies, considering consumer profiles and facilitate the shift to plant-based protein
ploitation Agrifood Insustry Stakeholders: to adjust to consumer habits and preferencers, for profit-making, sustainable practices
Scope of exploitation| Commercial (C) or Non-commercial (N - Scientific, Policy making, Training & education etc.)
Unique Value L + 2 i : : g . . .
Pro = The framework aims at behavioural patterns change through 4 behavioural design strategies for leveraging legumes adoption and is based on 24 scenarios on consumer choices.
_ Proposition |

Il. RESULT DETAILS

Potential y Exploitation
Partner Result type AUdlenﬁoo:vt:;ie)t P Means of exploitation
(By whom) Does the result have a high potential? (Please indicate means of exploitation, where| Market maturity
Description of State of the market
Main (ifs :;g[}‘c’:g{e) Notes Main Soe high potential Main ey NS‘fi Main Secondary it | Notes | targeted by this
(max. 200 characters) result
1AUA - - v = =
2858 . N = = =
3.DELPHY - - = = =
4UC - - - - -
5.REF - - . = =
6IFVCNS . . v = =
7.LUH . . = = =
8WR - - - ~ -
9INTIA - - = = =
10.AFL - N v = =
11UNIFI . . v = =
12UNIPI - - v = =
13.AGFT - - = = =
14.55SA - - v = =
15 HELVETAS - - v = =
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